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Leveraging AI to
Make Good Happen
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NVIDIA’s
Roadmap
For AI

PERCEPTION AI:
• Speech Recognition
• Medical Imaging

GENERATIVE AI:
• Content Creating
• Digital Marketing

AGENTIC AI:
• Coding Assistant
• Customer Service
• Patient Care
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NVIDIA’s
Roadmap
For AI

PERCEPTION AI:
• Speech Recognition
• Medical Imaging

GENERATIVE AI:
• Content Creating
• Digital Marketing

AGENTIC AI:
• Coding Assistant
• Customer Service
• Patient Care

PHYSICAL AI:
• Self-Driving Cars
• General Robotics
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AI, The Fourth Industrial Revolution

“The last major paradigm shift in how 
humanity integrated knowledge came 
with the 1st Industrial Revolution, 
birthing the industrial age. While it 
propelled unprecedented progress, it 
also led to two world wars and countless 
challenges as societies struggled to 
adapt. Today, as we stand on the brink of 
transformative advancements in AI, 
bioengineering, and quantum 
technologies, we must reflect on that 
history. 

AI will surpass the last 3 industrial 
revolutions in significance, and we 
carry the responsibility to learn from the 
past, ensuring these technologies are 
harnessed wisely and ethically. The 
stakes couldn’t be higher, and the 
opportunity to shape a brighter future 
couldn’t be greater.”



1. Existing Gen AI already has the 
potential to significantly disrupt a 
wide range of jobs. We find that 
more than 30% of all workers 
could see at least 50% of their 
occupations tasks be disrupted. 

2. Unlike previous automation 
technologies that primarily 
affected routine, blue collar work, 
generative AI is likely to disrupt a 
different array of “cognitive” and 
“nonroutine” tasks, especially in 
middle-to higher-paid professions. 
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Popular AI-powered 
Answer Engines/Chat Bots

Open AI Google

Twitter/X

Anthropic
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AI TOOL LIST FOR 2026
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https://youtu.be/MO2kmdC_wX0
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JONATHAN’s
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Open AI-Close to AGI?

Artificial General Intelligence (AGI), widely 
considered the endgame for AI development. 

AGI is the top tier of the AI pyramid. As McKinsey 
& Company explains, it will be able to “replicate 
human-like cognitive abilities including 
reasoning, problem solving, perception, 
learning, and language comprehension.”

“AGI tools could feature cognitive and emotional 
abilities (like empathy) indistinguishable from 
those of a human. Depending on your definition 
of AGI, they might even be capable of 
consciously grasping the meaning behind what 
they’re doing.”
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April 2025



February, 2026
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“92% of nonprofits report that they feel unprepared 
for AI and 60% express uncertainty and mistrust.” (AI 

Equity Project)
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“41% agree that AI would greatly benefit nonprofits and 36% 
agree that AI would directly impact their fundraising strategies.” 

(OneCause)
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“76% of nonprofits do not have 
an AI policy.”

(State of AI in Nonprofits, 2025)
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“40% of nonprofits say 
that no one in their 

organization is educated 
in AI.” (Google.org)
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The State of AI in Nonprofits, 2025
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F I N D I N G  &  
R E S E A R C H I N G  N E W

D O N O R S  

• DonorSearch AI – prospecting database.

• WealthEngine / iWave – donor insights &
analytics.

• LinkedIn Sales Navigator (with AI prompts) –
connecting with philanthropists.
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• 40- Omni
• Dall-E 2, Image Generation
• Search
• GTP Store
• Build your own GTP
• Tasks
• Deep Research

https://www.donorsearch.net/
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!
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The Future of Productivity with AI 
Adoption

400% projected increase in 
productivity will occur by 2030 

from workers AI adoption.
Deloitte, 2023
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https://youtu.be/MO2kmdC_wX0
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Agentic AI is Happening 
NOW!

The state of AI in 2025: Agents, innovation, and 
transformation, McKinsey.com

High Curiosity in AI Agents: 62% of Business 
Respondents say they are experimenting 

with Agents.  



Meet BEN 

Business 
Engagement 

Navigator



AI Agent Economy Has Begun…

This isn’t a 10-year prediction—it’s 
already live.

Shopify, Wal-Mart and others are 
selling through ChatGPT and Gemini 
today.

Businesses that integrate now become 
infrastructure. The rest become 
irrelevant.



think 
before you trust 

-BBB-



ColoradoGivesFoundation.org

https://youtu.be/xyaSVBXF1K8


The practice of protecting individuals and communities 
from manipulation through misinformation, 
disinformation, deepfakes, and algorithm-driven 
persuasion.

Protecting the mind is the new frontier of security.
There are threats designed to exploit human 
perception, emotion, and decision-making.

It defends against:
• Misinformation & disinformation
• Deepfakes and synthetic media
• Algorithmic persuasion and echo chambers
• Cognitive hacking of beliefs and behaviors
• Emotional and psychological manipulation

Goal: Safeguard clear thinking, trust, and human 
autonomy in the digital age.

Cognitive Security 
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Nonprofit AI Strategy Roadmap
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