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Level Up | New Year, Retain Donors

Part 2: The New Donor Welcome Series

Level Up Training Session | February 19, 2024
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What to expect from today’s session

1 2
Able to develop a cohesive New Equipped to assess the data &
Donor Welcome Series aimed at technology needs to deploy a new
retaining new donors. donor welcome series.
Action Item

Complete your New Donor Welcome Series framework.



Why are we talking about
retention?



-15%

Individual Giving Since 2021 (Adjusted for Inflation)
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&2) Data According to Giving USA 2024 Annual Report



KEY INSIGHT

Retention Rate e

What percentage of donors were retained from the previous period?
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“Returning donors give at least
3X more than new donors on
Coloradogives.org”




8 NEW DONOR WELCOME SERIES
EMAILS YOU COULD SEND

vV

The Thank You The Welcome The Content Offer The Survey Email
Email Email Email
The Impact/Story The Monthly Ask The Reply Back The Transition

Email Email Email Email




The Content Offer Email



e

Get “Trickle Down” Theory and “Tax Cuts for the Rich”

by Thomas Sowell

‘This book examines the common dea that higher tax rates on the rich” increase government revenues. Based on empirical and
careful analysis, Sowell examines this hypothesis and revisits the origins of the ideas of “Trickle Down" Theory and “Tax Cuts for

This is a critical area of economic thinking—yet another where Sowell has proven o be a formidabe expert and clear thinker.

With the issue of taxes and government revenue set to be a central topic of debate I the coming months, this research and

Donation

Simply complete the form below to get your free digital
copy, “Trickle Down” Theory and “Tax Cuts for the Rich”

The Content Offer ‘ Page

«Trickle Down”

E m a i I Last Name *

E-mail: *

E2 Please also send me the Hoover Dally Report,
an email newsletter featuring poiicy analysis,
news, and more.

Email or Promotion

© 2020 by the Board of Trustees of the Leland Stanford Junior University

Email Acquisition
Landing Page

Hi Brady,

Thank you for requesting “Trickle Down" Theory and “Tax Cuts for the Rich”by Hoover
Institution Rose and Milton Friedman Senior Fellow on Public Policy Thomas Sowell.

You can download your copy here.

We provide Americans with data-driven research on tax cuts vs. tax hikes because it's
important that a free society knows the truth about how their money is spent

We are able to give you this incredible commentary, loaded with Thomas Sowell's
decades of wisdom, because of the support of donors who also believe that an educated

Offer Delivered via Email

Thank you for sharing our vision of an informed and engaged public on economic issues
here in America and around the world.

Sincerely,
Greg

Greg Stamps

Online Development
Hoover Institution

HOOVER
INSTITUTION

Thank you, friend!
Trickle Down” Theory and “Tax Cuts for the Rich” is headed to your inbox now.

While you wait for it to arrive, we'd like to ask you just one more thing...

We provide Americans with data-driven research on tax cuts vs. tax hikes because
it's important that a free society knows the truth about how their money is best
spent. We are able to give you this incredible commentary, loaded with decades
Thomas Sowell's wisdom, because of the support of donors who also share our
belief that an educated citizenry is vital to America’s economic well-being

In fact, The Hoover Institution is 100% donor-funded — which enables us to offer
free resources like this in the hopes that we can reach and teach Americans from

all walks of life - especially the next generation — about the benefits of liberty, free-
market economics, and national security.

Would you partner with us in this vital mission?

The Hoover Institution will wisely invest every dollar of your generous gift to
promote ideas that encourage a free society. By helping to underwrite the work of
the Hoover Institution, you'll put your mark on American and world history for
generations to come.

Moreover, your support will allow Hoover's team of innovative, widely respected

scholars like Thomas Sowell to continue to study history and then apply their
knowledge to solving modern-day societal challenges.

Please make your most generous, tax-deductible gift to the Hoover
Institution now.

Regardless of the exact amount of your gift, we'd be honored to have your
friendship and support as we advance the principles of limited constitutional
government, personal and economic liberty, and the American way of life.

Your Gift

$50.00 $100.00 $250.00

Your Information

Title First Name Last Name

-Choose- v E

Email Address

Country

United States v
Street Address Street Address 2
City State Zip Code

-Choose- v

This is a business address

This is an anonymous gift

Continue




The Content Offer Email

Email Checklist
Goals: Competency e
Autonomy e Commitment [ Share what the resource is.

[ Share how the resource is connected to your work

& mission.

L Share how the resource will benefit them when
Recommended Sender: they get it.
Executive Director, CEO, or L Use one call-to-action: download the content offer.
Chief Development Officer TS 50 Copaity Y o~ TRt s 0 1 & O 1o o B, O 1

| hope that you wil download £ foday because R ofars a glimpse nio the hatory of Food for
the HMungry and the haart of our founder, Larry Ward

° | know thal those stones wiil resonalo with you .. they show you e passon we have for our
Emall #3 .m‘s e

1. Melp peopie soe that hey have a Vilwre
2 Bring about long-lerm ransiormation in e needest communibes
3 LA padpie Out of poverty

The Content Offer
Email




SAMPLE EMAIL

Email #3
The Content Offer
Email

your free gift from

Food for the Hungry

Download Your eBook

Dear Edwarg

if you have boen &
those who are hun

s v Offering a free, valuable resource

Piease lake 2 mon

| hope that you wil
the Mungry and e h_

| now that hese stores wil resonale with you . they show you e Dasson we have for owr
WOk 28 me

1. Help people see that ey have a Niwre

2 Beng sdout ing-lorm transiormation in he needes! Communibies

3 LA pedphe Out of poverty

4 Teach and Mip people grow their own healy. sell-sustaning farms and gardens

5 Help moovenshed childnen recaive The 1004 and e0uCHION ey Need — which Can
ad 10 helping Hhe ahole community

FOod 1or he Hungry's Gesire 8 10 end pOverly Dy 00ing nto the hird places and ciosely
walking with the workd's most vuinerable peogie

We actively partnir with churches, leaders, and tamiles

o Duild ransfomMatong relahonsNps
o Uaher 0 asice




SAMPLE EMAIL

Email #3
The Content Offer
Email

| have & unigue opportunity for you . | would e 0 gve you & O our ree eBook, One o &
Ve

1lake 2 el 10 oowWnion

| hope that you will download £ odey because £ ofers a glimpse Nlo the hstory of Food %or
he Mungry and the heart of our founder, Larty Ward

| know that hese sones wil resonalo with you . thoy show you e passon we have 'or our
WOR 28 me

Help people see thal ey have a ilure

Bring adout ng-lerm ransiormation in e needest communibes

LN peopie Out of poverty

Teach and hip peopie grow their own healthy. sell sustaning larms and gardens
Halp mrOOvenshad Chidren retiive ™ 1004 N e0uCHNON Pay Need — whch Can
Wad %0 hiping he ahole communty

kN

Fond vu tha M T R e A e R nlaraa and ricasds

Showing the connection of the
resource to the mission.

ANd Our MISSION I8 10 walk with churches, aders and familes in overcoming all forms of
human poverty Dy iving n hoalthy rlasionshp with God and Ha creation

Thank you for your intensst in 3enving hose n T mOst Cesperate SAUMONS, 1008ther with
Food for the Hungry!

Servirg 10Qether,

Gary Edmonds
Presidant

P.S. Please 0onmiosd your free eB00k now. | believe £ will D & groat Dlessing for you 10 see
how you Can De & part of Palpng ™he neades! paopie with God's ove. Lat's stay connecied
w0gether on Facobook, Twiter, and Insgtagram. You can aiso find us on You Tube oo!



Other Content Offer Types

* eBooks e Surveys

* Quizzes * \VVideo Series

e Petitions * Online Course




Blogs?
Videos?
Podcasts?

Stories of Impact?

News or Articles?




Blogs? e
Videos?
Podcasts?

Stories of Impact?

News or Articles?
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ColoradoGives.org Tools

Embedded Donation Pages



l* DASHBOARD

(‘J Colorado Gives Advanced
. Sample Nonprofit

L1 Overview

Embeds

Generate code for donation forms and buttons powered by Mightycause. Paste code on any IFrame compatible website.

#© COrganization Page

Embed Creator

,Eg* Supporrers Generate a new embed to add to your instances.
Button Mini Form Full Form
i ' Customize a button that navigates to a Complete a donation on your website in a mini Complete a donation on your website in a full
o Fundrulsmg Tools Mightycause donation Flow. inline form page form
Lol o al | ] L v
- o« o+ N-1:-3
Campaigns P ! p : ! '
: 20  ERER
© Create i i i i
Embeds i i i = i
i i i 1
= = 4 @ |
Matching Grants i - ;
L ] 4

© Create
o [ © create ]

Less

Text-to-give
Opportunities

Fundraiser Templates

FOUNDATION



Copy your embed code to place on your website.

Customize your form.

‘m </> Copy Code @ Edit Mode
Customize your Thank You message and Receipt.
[J Embedded Donation Form
Donation Form Thank-you Message Donation Receipt
One-time donation O Monthly donation °
$15 $50
Provide food for a month House a rescue for a month




LogIn /My DCL ~

Advanced Search

Website Search

Douglas County Librarieé';

Digital Media

What's New Library Info v Kids & Teens v Reserve a Space Library Events ~ Research

Explore v
Some catalog Features and new library card sign-up are temporarily unavailable. We are working to resolve the issues.

Highlands Ranch library will be closed through January 26 due to a water main break.

DONATE

Supporting our community, protecting the future.

Douglas County Libraries Feundation supports the incredible work of our libraries, including premium programs and
services for customers in Douglas County and across Colorado. Your donation helps support our community today,
tomorrow, and for years to come!

(® One-time donation  (O) Monthly donation

$25 $50 $100 $200 $500

$ Donation amount

[0 Hide amount from public
() Hide name from public

& Privacy info

() Add a dedication to your donation

dcl.org/donate/

Designation

Phone Number

Optional




The Survey Email



Th S E . I Hi Courtney,
y Sometimes it feels like every day brings another worrying news story about our
planet. But there's so much that aives me hope for nature—from the
ch

w. Email Checklist
Goals: Competency e »
Autonomy e Commitment 4 < Communicate the importance of the new donor in
your work.
[ Share how you value their input and perspective
and desire to hear them.
Recommended Sender: ' 0 Give a sense of how long the survey will take (i.e.
Executive Director, CEO, or “just 10 questions” or “just a 3-4 minutes”).
. . 1+ W Use one call-to-action: take the survey.
Chief Development Officer y
Take care,
Jessica
Email # 4 Senior Director, Membership

World Wildlife Fund

The Survey Email
C



SAMPLE EMAIL

Email #4

l The Survey Email
g

Hi Courtney,

Son
plan
che
warl

Stating that you value their input.

How about you? V.. ywu hope for our planet? Since you're such a
dedicated supporter, I'd love to hear what you think.

Take our quick survey, Courtney

If you have a minute, please take our six-question survey and let me know
what gives you hope for nature.

Thank you for being part of WWF's community, Courtney. And thank you for
being another source of hope for the future of nature.

Take care,
Jessica

Senior Director, Membership
World Wildlife Fund




SAMPLE EMAIL

Hi Courtney,

Sometimes it feels like every day brings another worrying news story about our
planet. But there's so much that gives me hope for nature—from the
cheerful sound of birdsona to the heart-warmina siaht of a babv animal to the

warmth of the sun'

How aboutyouzv  31VING context for how much work the
Cedlosibd sppot survey will take.

___ —

If you have a minute, please take our six-guestion survey and let me know
what gives you hope for nature.

Thank you for being part of WWF's community, Courtney. And thank you for
being another source of hope for the future of nature.

Take care,

Email #4 Jossica

Senior Director, Membership

l The Survey Email World Wildlife Fund
: @



Tools to Build Your Survey

1@ Typeform @ Paperform

SurveyMonkey*

@ GrAVITY FOrRMs  Z Jotform Any web form tool!




Organization Centric Language Donor Centric Language

Dear Friend, Dear Friend,

Our world is in turmeil, and Christians know the answer. We know an abundant life . L i i .
) o ) o Can you believea it is almost Christmas? The Advent season is fillled with some of
is found im faith in Jesus Christ. And we know the keys to a worthwhile life are found

in God's Word. miy faworite moments and hclds some of my best memanes.

In 2022, Dallas Theological Seminary’s vision is to anchor as many souls as And since the new year is right around the comer, | wanied to reach out today to

possitie in the Word of God—the 66 bocks of the inerrant Bible. share Dallas Theological Seminary's vision and some of our plans for 2022.

Romans 12:2 states, *Do not be conformed o this world, but be transformed by the

. - Our hope is to anchor as many souls as possible in the Weord of God—the &6 books
rengwing of your mind.”

of the imerrant Bible.

So at DTS, we're pursuing several strategic ways to anchor literally millions of souls

in God's Word. How can OTS do that? We're training fulure pastors, teachers, preachers,

evangelists, mizsionaries, and counselors every day at OTS who will go on to

FIRST, DTS is continuing cur fraining of graduate degree-sesking students. They . .
anchor souls in God's Waord.
are tomomow's pastors, teachers, preachers, evangelists, missionaries, and

mare. And now OTS offers classes in four locations and at additional extension

sites. Mot only that, we are also training our graduate students remotely (some in We're also committed to combating the global theological famine in tha church by

closed countries), using live video technology. COur enrcliment is at an all-tima high! offering FREE online fraining to equip pastors and church leaders around the globe,
grounding them in Ged's Word as they lead their churches and congregations.

SECOMND, OTS is making plans to eguip pastors arcund the globe online. The

global church is growing, and we estimate that there will be a nead for bea million

And, of course, DTS will continue to produce and offer new free online courses for
maore trained pastors. OTS is committed io helping deal with this crisis. P

anyone interssted in studying Scripture. God has opened the door for mora than
Think of it! DTS wanis to address the global theological famine in the church by 450,000 people arcund the world to gain a better understanding of His Word
giving FREE classes to church leaders—grounding them in God's Word. We want through taking these free online courses.
fo expand our training, offering it in the most-spoken languages.

N,

N ) . i ‘Why am | so excited for what's to comea in 20227
Howr did this come about? The answer is that this technology started with an



mare trained pastors. OTS is committed to helping deal with this crisis.

Think of it! DTS wants to address the global theological famine in the church by
giving FREE classes to church leaders—grounding them in God's Word. We want

fo expand cur fraining, offering it in the most-spoken languages.

How did this come about? The answer is that this technology started with an
outreach to anyone interested in studying Scripture—and then exploded as we

fapped into a reservoir of pastors who wanted to know God's Word better!

That criginal cutreach is the THIRD strategy I'll mention.

Mot long ago, DTS began to offer free online courses. We had no idea that within
fiwe years we would have 450,000 people taking these online courses, which use

excerpis from the same cowrses taught to DTS students.

But God knew. And He opened the door. Mow people around the world are being

frained by these courses.

There are more strategies DTE is using to help souls be anchored in the Word. Yet

ewen these thres alona are worth calebrating.

But don't forget this fruth:

‘When people are anchored in the Word they are also rooted in the Word. They
not only survive life's storms . . _ they grow . . _ they flourish. They scatter

evangelistic seeds that spring up to eternal life in people around tham.

Im 2022 the sterms will be raging. There's never been a better, or more urgent,

time to get Christians anchered, rooted, and growing in the Word.

If you want to help in this amazing vision, you can give at this link to OTS as we

sirive to reach our year-end goal of $3.25 million by December 31. Simply use the

secure link below to give now—and help make a mark on etamity!

FOUNDATION

1ge
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anyone interested in studying Scripture. God has opened the door for more than
450,000 people arcund the world to gain a better understanding of His Waord

through taking these free online courses.

Why am | so excited for what's o comea in 20227

Becausea | belisve that when people are anchored in the Waord they are also rooted
ir the Word. They not only survive life's storms . . they grow - . . they flourish. They
scatter evangelistic seads that spring up to etermal life in people around them. Do

you balieve this as weall?

If you do, | want you to know that OTES is preparing for the storms to continue

raging. That’s why it's such an urgent time {o get Chrstians anchored, rooted, and

agrowing im the Word. And that's why I'm asking for your help today.

We have a goal to raise $3.25 million by midnight on December 31 to support this
vigion for 2022. Will you make a gift o help us equip ministry leaders to reach souls
for Christ, train church leaders who need access to theclogical training, and offar
free online courses to thousands more people who are hungry to understand God's
Waord?

I'm including a secura link below whe

hittps-fsecured dis.educy=2021)

Pleass keep in mind that your gift bafd
us reach a generous $500,000 Challe

counting on 8l to help us get thera!



The Impact / Story Emaill



The Impact/Story Email

Goals: Satisfaction e
Connectedness

Recommended Sender:
Head of programs e¢ Someone
connected to the story

Email #5

The Impact/Story
Email

Thank You! & ,

Andrew Rewd

Email Checklist

 Restate the problem your organization exists to
solve.

[ Restate how crucial the donor’s gift is in helping
solve the problem.

[ Share an impact story that illustrates how the
problem is being solved.

Q Provide a link to read more, read another story,
watch a related video, etc.

® OF somedody like Pawl




SAMPLE EMAIL Thank You .

hegza
He S

“ haring an impact story that'’s
connected to the impact that the

donation will make.

Email #5

The Impact/Story
Email




SAMPLE EMAIL

' PDOSe & | Rave a pors M maask o NOWw
»
;A -
| mtm
s

Providing an additional way to engage
that is not a donation appeal.

Al of this

hega

 Donate Monthly _

B | TRees=T |

Email #5

The Impact/Story
Email




Branded Personal Tone

CARINGpBRIDGE: Hello First name,

Hello First name, . 3 2
' | know you've been using CaringBridge recently to stay connected to your loved

When your world has been turned upside down, every connection counts. Every bit of ones, and | hope it's been a source of strength for you.

strength. Every heart brought together.
Right now, we're in a short campaign to raise money to keep CaringBridge there

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she for you, and those like you who need a safe, protected place to connect during
couldn't imagine taking this long, sometimes scary journey without CaringBridge to share life’s most challenging times

news and receive strength.

You can make sure CaringBridge is here for them, and for everyone who needs calm As a nonprofit, CaringBridge is supported by donations from the people who

seas in times of turbulence, with your donation today—a donation that will go twice as use and appreciate the site.

far on March 16 with a $15,000 matching gift opportunity from our generous friend

and donor, Rik Lalim. If you'd like to support this campaign right now, your gift will be doubled by a
generous donor, up to $15,000, if you use this link to make your gift by midnight,

Your compassion ensures that Erica's family can continue to rely on us for a safe,
protected, ad-free space to share their successes and frustrations, hopes and fears—
their journey. And family and friends can be there every step of the way.

March 16.

Click here to have your gift matched today >>

Yes! Match My Gift Now! It's the safest, most secure way to make sure CaringBridge will always be here

when your loved ones need it most.

Yours in hope,

Cﬁ'”j@;"}/ We appreciate your support — 0

Kelly Espy M%/

CaringBridge Senior Development Specialist O
Kelly Espy

P.S. There's no time like the present to bring hearts together. Together, we can be CaringBridge Senior Developn|

stronger. Donate now and double your impact!

CarINGDBRIDGE: In Donor Conversion
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The Monthly Ask Email

Goals: Connectedness
e Autonomy ¢ Commitment

Recommended Sender:
Executive Director, CEQO, or
Chief Development Officer

Email #6
The Monthly Ask
Email

Dear Supporter,

A little while ago you made a very generous donation to the Canadian Taxpayers
Federation. Your contribution helped make a real difference in our fight. Thank you

..............

Email Checklist ip
0 Reference and thank them for their past gift. ~ °
d Remind them of how their gift has helped. oy
O Explain the unique impact of a regular : of
monthly donation.
U Let them know they can change, pause, !
and/or cancel at any time. yine
O Give a clear call-to-action to make a monthly
recurring donation. -
Q Explain any unique benefits of being a .
monthly donor (i.e. special gift, unique e

invitations, exclusive content, etc.)

Would you consider making a recurring monthly donation? Even $ 5 per month gives
us the ongoing support we need to launch new campaigns and make them
successful.

r reci i it's ar h fi




SAMPLE EMAIL

Email #6

The Monthly Ask
Email

Dear Supporter,

A little while ago you made a very generous donation to the Canadian Taxpayers
Federation. Your contribution helped make a real difference in our fight. Thank you
for stepping up.

It's always v
wndanuat - Reminding them of and thanking them

o] oo for their previous donation.

over-tax anc
year job. Th.
digital specialists ang even an invesugauve Journaist on Saim [O/De e st ine or
defense every day of the year.

You win when tens and hundreds of thousands of Canadians push back on their
politicians. That is why we've invested heavily over the past three years to grow the }
taxpayer army. By making a donation to the CTF you are a leader in this army.

I can tell you that doing the behind the scenes work of building this army isn't as
flashy as a national Debt Clock tour, or a high-profile court challenge, but it’s how
you win.

Over the next two weeks we are looking for 10 Canadians to step up and ensure the
taxpayer army keeps getting bigger every day. !

Would you consider making a recurring monthly donation? Even $ 5 per month gives
us the ongoing support we need to launch new campaigns and make them
successful.



SAMPLE EMAIL Dear Supporter,

A little while ago you made a very generous donation to the Canadian Taxpayers
Federation. Your contribution helped make a real difference in our fight. Thank you

for stepping up.

It's always very rewarding to see supporters like you step up when asked to help
fund an urgent campaign. You are part of a growing taxpayer army in Canada.

But I can tell you that fighting back against money-hungry governments ready to
over-tax and over-spend your money (too often on wasteful projects) is a 365-day-a
year job. That’s why we have a talented team of sharp communicators, organizers,
digital specialists and even an investigative journalist on staff to be the first line of
defense every day of the year.

Yr‘,, el oo B oL - R AR INEOIRGE Py § | GRS | EEPIRDANSOR Tl TERE Ty T FpRFS

Showing them that there is ongoing
need on a daily and recurring basis.

Over the next two weeks we are looking for 10 Canadians to step up and ensure the
taxpayer army keeps getting bigger every day. !

Emall #6 Would you consider making a recurring monthly donation? Even $ 5 per month gives
The Monthly Ask us the ongoing support we need to launch new campaigns and make them
Email successful.




fund an urgent campaign. You are part of a growing taxpayer army in Canada.

S AM PLE E M AI L But I can tell you that fighting back against money-hungry governments ready to

over-tax and over-spend your money (too often on wasteful projects) is a 365-day-a
year job. That's why we have a talented team of sharp communicators, organizers,
digital specialists and even an investigative journalist on staff to be the first line of
defense eve~ o

You win W

siticans ~ Providing a clear call-to-action paired
SRR with a specific goal.

I can tell \
flashyasa ..
you win.

Over the next two weeks we are looking for 10 Canadians to step up and ensure the
taxpayer army keeps getting bigger every day.

Would you consider making a recurring monthly donation? Even $ 5 per month gives
us the ongoing support we need to launch new campaigns and make them
successful.

We greatly appreciate your last gift and it's great to have you on the team to fight
for lower taxes, but if you want to supercharge your impact, would you consider
being one of the 10 Canadians we are looking for to be a monthly donor?

Em ail #6 You can sign up for a monthly donation here: https://www.taxpayer.
com/donate/protect-your-values-365-days-per-year-
The Monthly Ask

Email

Thanks for all of your support and for being part of the fight.




No Explanation of Benefits

Hello, Friend.

I'd like to share this story about Alfred, a Dallas Theological Seminary student from Kenya
who has felt the economic impact of the coronavirus.

The economic impact of COVID-19 has been felt around the world, with job losses and
pay cuts. It was no different for DTS students, including Alfred and his family. As an
international student, his job opportunities in Dallas are limited. And he had an additional
setback, as his home in Kenya was destroyed by a flood that affected almost a million
residences. Alfred said, “l applied to DTS financial aid, which assisted greatly.” He still has
concerns about resources, but he concluded by saying, “As | struggle in prayers for God
to move willing hearts, to come alongside and assist His purposes, | remain hopeful for
the good work He began in us, He will accomplish in Christ Jesus (Philippians 1:6).”

Because of the prayers and financial support of friends of the Seminary, DTS has the
opportunity not only to make a difference in the lives of students like Alfred but also in the
countless lives that DTS students will reach with God’s love. The exponential impact of
your support of this ministry is phenomenal.

Because of this, I'd like to ask you to consider becoming a DTS Cornerstone Partner.
When you give monthly, at any amount you choose, you allow DTS to have a solid base to
work from in creating initiatives and resources to support our students.

If you partner with DTS today, you'll be helping us reach our important goal of 100 new
Cornerstone Partners by North Texas Giving Day on September 17. Your gift will also be
counted toward the $50,000 Challenge Gift for North Texas Giving Day, put forth by a
generous donor.

Will you partner with DTS? https:/secured.dts.edu/cornerstone-partner-ntgd/

Thanks for considering this important partnership to help us equip students like Alfred to
reach the world with the gospel of Jesus Christ.

In Him,
Mark M. Yarbrough, PhD

Monthly Recurring Benefits

Hello, Friend.

I'd like to share this story about Alfred, a Dallas Theological Seminary student from Kenya
who has felt the economic impact of the coronavirus.

The economic impact of COVID-19 has been felt around the world, with job losses and
pay cuts. It was no different for DTS students, including Alfred and his family. As an
international student, his job opportunities in Dallas are limited. And he had an additional
setback, as his home in Kenya was destroyed by a flood that affected almost a million
residences. Alfred said, “l applied to DTS financial aid, which assisted greatly.” He still has
concerns about resources, but he concluded by saying, “As | struggle in prayers for God
to move willing hearts, to come alongside and assist His purposes, | remain hopeful for
the good work He began in us, He will accomplish in Christ Jesus (Philippians 1:6)."

Because of the prayers and financial support of friends of the Seminary, DTS has the
opportunity not only to make a difference in the lives of students like Alfred but also in the
countless lives that DTS students will reach with God's love. The exponential impact of
your support of this ministry is phenomenal.

Because of this, I'd like to ask you to consider becoming a DTS Cornerstone Partner.
When you give monthly, at any amount you choose, you allow DTS to have a solid base to
work from in creating initiatives and resources to support our students.

If you partner with DTS today, you'll be helping us reach our important goal of 100 new
Cornerstone Partners by North Texas Giving Day on September 17. Your gift will also be
counted toward the $50,000 Challenge Gift for North Texas Giving Day, put forth by a
generous donor.

Will you partner with DTS? https:/secured.dts.edu/cornerstone-partner-ntgd/

When you become a monthly supporter of DTS, you will have the option to receive
monthly letters to keep you connected and informed.

In addition to the blessing of knowing that you are supporting this ministry work, you also
receive these special benefits:




I'd like to share this story about Alfred, a Dallas Theological Seminary student from Kenya
who has felt the economic impact of the coronavirus.

The economic impact of COVID-19 has been felt around the world, with job losses and
pay cuts. It was no different for DTS students, including Alfred and his family. As an
international student, his job opportunities in Dallas are limited. And he had an additional
setback, as his home in Kenya was destroyed by a flood that affected almost a million
residences. Alfred said, “l applied to DTS financial aid, which assisted greatly.” He still has
concerns about resources, but he concluded by saying, “As | struggle in prayers for God
to move willing hearts, to come alongside and assist His purposes, | remain hopeful for
the good work He began in us, He will accomplish in Christ Jesus (Philippians 1:6)."

Because of the prayers and financial support of friends of the Seminary, DTS has the
opportunity not only to make a difference in the lives of students like Alfred but also in the
countless lives that DTS students will reach with God’s love. The exponential impact of
your support of this ministry is phenomenal.

Because of this, I'd like to ask you to consider becoming a DTS Cornerstone Partner.
When you give monthly, at any amount you choose, you allow DTS to have a solid base to
work from in creating initiatives and resources to support our students.

If you partner with DTS today, you'll be helping us reach our important goal of 100 new
Cornerstone Partners by North Texas Giving Day on September 17. Your gift will also be
counted toward the $50,000 Challenge Gift for North Texas Giving Day, put forth by a
generous donor.

Will you partner with DTS? https:/secured.dts.edu/cornerstone-partner-ntgd/

Thanks for considering this important partnership to help us equip students like Alfred to
reach the world with the gospel of Jesus Christ.

In Him,
Mark M. Yarbrough, PhD
President

£DTS

Teach Teuth, Love Well.

3909 Swiss Avenue Dallas Texas 75204

countless lives that DTS students will reach with God’s love. The exponential impact of
your support of this ministry is phenomenal.

Because of this, I'd like to ask you to consider becoming a DTS Cornerstone Partner.
When you give monthly, at any amount you choose, you allow DTS to have a solid base to
work from in creating initiatives and resources to support our students.

If you partner with DTS today, you'll be helping us reach our important goal of 100 new
Cornerstone Partners by North Texas Giving Day on September 17. Your gift will also be
counted toward the $50,000 Challenge Gift for North Texas Giving Day, put forth by a
generous donor.

Will you partner with DTS? https:/secured.dts.edu/cornerstone-partner-ntgd/

When you become a monthly supporter of DTS, you will have the option to receive
monthly letters to keep you connected and informed.

In addition to the blessing of knowing that you are supporting this ministry work, you also
receive these special benefits:

» A copy of the Bible Knowledge Commentary: New Testament (for commitments of
$50 per month or more)

» A subscription to DTS Magazine

» Early access to new free online courses

» Semi-annual update emails

As a Cornerstone Partner, you will be able to suspend, stop, or alter your monthly gifts at
any time, so no need to worry about the pressure to give if your budget changes.

Thanks for considering this i
reach the world with the gosp

In Him, O
Mark M. Yarbrough, PhD O
President

£DTS In Donations

Teach Truth, Love Well




The Reply-Back Email



The Reply-Back Email

Goals: Trust e Satisfaction

Recommended Sender:
Executive Director, CEQO, or
Chief Development Officer

Email #7

The Reply Back
Email

Hi Trant!

This s Matl al Preamgptive Love, Il somaone olse hasn alrmeady, | wanl 1o ba the first 1o welcoma you o the Preemplive Love ¢ II'1I”"'II|II||' and say thank
i ¥ ¥
Yo far phmssdmm s bn lnsam mmoas

Ploase |

ww  EMAail Checklist

reply lo

0 Write copy that is uses a very personal tone.

cow  Style your email like a Gmail or Outlook email.

 Ask them a relevant question that you truly want to
know the answer to.

 Ask them to reply with their answer.

1 Be ready to filter emails and reply-back accordingly.

O Do NOT include any additional calls-to-action or
links.

« € M@

We're building the most diverse communify of paacemakers an the planel TO END WAR. Join us




SAMPLE EMAIL

H Trent!

This s Matt at Preemptive Love. If someone else hasnt already, | want to be the first 1o welcome you 10 the Preemptive Love community and say thank
you for showing up to love anyway

Please know you always have a seat at our table. We value you. Your story and voice matter to us.

wptive Love and what inspires you 10 love anyway. You can

Design looks just like an authentic
email that Matt would send from

G mal | . onder by Charity Navigator

f Matt Malcom
Donor Relations Coordinator
US Cell: (254) 236-8814

e US Office: (254) 400-2033

. ® i

We're buliding the most diverse community of peacemakers on the planet TO END WAR. Join us
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The Reply Back
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SAMPLE EMAIL

H Trent!

This s Matt at Preemptive Love. If someone else hasnt already, | want to be the first 1o welcome you 10 the Preemptive Love community and say thank
you for showing up to love anyway

Please know you always have a seat at our table. We value you. Your story and voice matler 1o us.

If you wouldn't mind, I'd love 1o hear back from you! ‘ why amptiv vhal love any You can
reply to this emai or send me a text anytime.

Of course, if there is anything else on your mind, please feel free '~ ~u
Peace!

Matt

covip-1e uppaTe: preempt ASKING for a reply and reinforcing that
their voice is valuable.

f Matt Malcom
Donor Relations Coordinator
US Cell: (254) 236-8814

e US Office: (254) 400-2033

. ® i

We're buliding the most diverse community of peacemakers on the planet TO END WAR. Join us

Email #7
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SAMPLE EMAIL

H Trent!

This s Matt at Preemptive Love. If someone else hasnt already, | want to be the first 1o welcome you 10 the Preemptive Love community and say thank
you for showing up to love anyway

Please know you always have a seat at our table. We value you. Your story and voice matter to us.

If you wouldn't mind, I'd love 1o hear back from you! Feel free to share why you support Preemptive Love and what inspires you 10 love anyway. You can
reply to this emai or send me a text anytime.

Of course, if there is anything else on your mind, please feel free to reach out as well!
Peace!
Matt

\arity Navigator

No other calls-to-action!
* % [ii

We're buliding the most diverse community of peacemakers on the planet TO END WAR. Join us

Email #7

The Reply Back
Email




Standard CTA Ask for a reply (No Link)

Hi fellow optimizer, Hi fellow optimizer,

| sent you an email last week about the Canadian Online Fundraising Scorecard that I'll
be previewing in a free webinar next week. I'll share some of what | learned by signing
up for emails from and making donations to 152 organizations.

| sent you an email last week about the Canadian Online Fundraising Scorecard that I'll
be previewing in a free webinar next week. I'll share some of what | learned by signing
up for emails from and making donations to 152 organizations.

If you can't make it to the live webinar, I'd be happy to send you the slides and a

i ” ! ’ | didn'’t see your name on the registration list when | checked it today. Do you want me
recording once it's over so you can watch it back at a time that works better for you.

to send you a recording of it instead?

Just register on the page below as normal, even if you can't attend. That way I'll know

to send the recording to you afterwards: https.//www.nextafter.com/canadian-online- sustist me knowso | can-add you to/the: et

fundraising-scorecard-webinar Best
Best, B
B

From: Brady Josephson <brady @nextafter.com>

From: Brady Josephson <brady @nextafter.com> Sent: Thursday, June 14, 9:08 AM

Sent: Thursday, June 14, 9:08 AM To:
To: Subject: What can you learn from 152 Canadian charities?

Subject: What can you learn from 152 Canadian charities? : v
Hi fellow optimizer,

Hi fellow optimizer, ; ’ ; ; ) :
4 There are three things | like to think Americans have learned a little from Canadians —

There are three things | like to think Americans have learned a little from Canadians — basketball, hockey, and comedy.

basketball, hockey, and comedy.
Y y « Dr. James Naismith invented basketball: Canadian.

* Dr. James Naismith invented basketball: Canadian. * 50% of all NHL'ers: Canadian.
* 50% of all NHL'ers: Canadian. + Mike Myers, Jim Carrey, John Candy, Dan Akroyd, and Catherine O’Hara: al/
« Mike Myers, Jim Carrey, John Candy, Dan Akroyd, and Catherine O’Hara: al/ Canucks.

Canucks.

I'm hoping we can add one more to the list: online fundraising.

I'm hoping we can add one more to the list: online fundraising.
In January, without knowing what | was getting into, | took the lead on the Canadian

In January, without knowing what | was getting into, | took the lead on the Canadian Online Fundraising Scorecard to see what was being done (or not done) by Canadian
Online Fundraising Scorecard to see what was being done (or not done) by Canadian charities. | wanted to see what the donor experience was like from email signup and
charities. | wanted to see what the donor experience was like from email signup and communications through online giving and gift acknowledgement.

communications through online giving and gift acknowledgement.

After haurs of of signing up, giving, data collecting, and analyzing I'm excited to share
with you what we discovered. Overali...how do | say this positively...there is a lot of

After hours of of signing up, giving, data collecting, and analyzing I'm excited to share
with you what we discovered. Overall...how do | say this positively...there is a lot of | ’
opportunity for growth. For example:

opportunity for growth. For example:




Hi Teliow optimizer,

There are three things | like to think Americans have learned a little from Canadians —
basketball, hockey, and comedy.

« Dr. James Naismith invented basketball: Canadian.

e 50% of all NHL'ers: Canadian.

« Mike Myers, Jim Carrey, John Candy, Dan Akroyd, and Catherine O’Hara: al/
Canucks.

I'm hoping we can add one more to the list: online fundraising.

In January, without knowing what | was getting into, | took the lead on the Canadian
Online Fundraising Scorecard to see what was being done (or not done) by Canadian
charities. | wanted to see what the donor experience was like from email signup and
communications through online giving and gift acknowledgement.

After hours of of signing up, giving, data collecting, and analyzing I'm excited to share
with you what we discovered. Overall...how do | say this positively...there is a lot of
opportunity for growth. For example:

* Only 6% of organizations had an email offer with significant appeal
« Only 8% had an email offer that was actually unique
* Only 7% had a donation ask on their confirmation pages

I'll unpack everything | learned in a free webinar on June 27th at 1pm CT. Plus, I've got
a slew of experiments that show what we've seen actually works to increase both email
acquisition and donation conversion.

Do you think you'll be able to make it?

You can learn more and reserve your spot here: https://www.nextafter.com/canadian-
online-fundraising-scorecard-webinar/

Hope to see you there!
Best,
B

P.S. Even if you can’t make it, sign up as I'll send out the slides, recording, and pass
along a free copy of the full and final research once it's done.

Brady Josephson
NextAfter
Vice President of Innovation & Optimization

There are three things | like to think Americans have learned a little from Canadians —
basketball, hockey, and comedy.

« Dr. James Naismith invented basketball: Canadian.

e 50% of all NHL'ers: Canadian.

+ Mike Myers, Jim Carrey, John Candy, Dan Akroyd, and Catherine O’Hara: all
Canucks.

I'm hoping we can add one more to the list: online fundraising.

In January, without knowing what | was getting into, | took the lead on the Canadian
Online Fundraising Scorecard to see what was being done (or not done) by Canadian
charities. | wanted to see what the donor experience was like from email signup and
communications through online giving and gift acknowledgement.

After hours of of signing up, giving, data collecting, and analyzing I'm excited to share
with you what we discovered. Overall...how do | say this positively...there is a lot of
opportunity for growth. For example:

* Only 6% of organizations had an email offer with significant appeal
s Only 8% had an email offer that was actually unique
* Only 7% had a donation ask on their confirmation pages

I'll unpack everything | learned in a free webinar on June 27th at 1pm CT. Plus, I've got
a slew of experiments that show what we've seen actually works to increase both email
acquisition and donation conversion.

Do you think you'll be able to make it?

You can learn more and reserve your spot here: https://www.nextafter.com/canadian-
online-fundraising-scorecard-webinar/

Hope to see you there!
Best,
B

P.S. Even if you can't make it, sig

Brady Josephson
NextAfter

Vice President of Innovation & Optimization
brady @nextafter.com

778-994-9311

along a free copy of the full and fi 2 5 /O
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The Transition Email



The Transition Email pear Trent

As the President of TFAS, I'm exposed to great and uplifting news every day

Email Checklist

Goals: Trust e Satisfaction
O Thank them again for the donation re-articulate

how it is helping.
d Tell them what they can expect with email
communication next (weekly/monthly newsletter,
Recommended Sender: event invitations, critical campaign communication,
Executive Director, CEO, or . Etc-) e i e
Chief Development Officer et them noyv they can.c ange their preferences
and unsubscribe at any time.
Q Allow replies and provide contact information for if
they have any questions.

Email #8 Roger Ream
President
The Transition resicen
Email

e N



SAMPLE EMAIL

Dear Trent,

As the President of TFAS, I'm exposed to great and uplifting news every day
about how our alumni are making a generational impact to preserve American
values here and abroad.

Since you've become such an important supporter and friend to me, |'ve asked
my team to make sure that you are kept up to date on how we are defending
your values.

Thank you again for your continued support. Without you, we would have lost
America decades ago. With you, we have a fighting chance to preserve our
values.

As always, please let me know if you have any questions, OK? | value your
opinion and will do my best to respond quickly.

Thank you for your support!

Sincerely,

Email #8

The Transition
Email

Roger Ream
President




SAMPLE EMAIL

Dear Trent,

As the President of TFAS, I'm exposed to great and uplifting news every day
about how our alumni are making a generational impact to preserve American
values here and abroad.

Since you've become such an important supporter and friend to me, |'ve asked
my team to make sure that you are kept up to date on how we are defending
your values.

Thank you agail
America decade
values.

Setting expectations for future
communication.

As always, plea
opinion and will a.

Thank you for your support!

Sincerely,

Email #8

The Transition
Email

Roger Ream
President




SAMPLE EMAIL

Dear Trent,

As the President of TFAS, I'm exposed to great and uplifting news every day
about how our alumni are making a generational impact to preserve American
values here and abroad.

Since you've become such an ir
my team to make sure that you

your values. Open door for an ongoing relationship
Thank you again for your conti d nd commun |Cat|0n-

America decades ago. With yo

values.

As always, please let me know if you have any questions, OK? | value your

opinion and will do my best to respond quickly.
Thank you for your support!

Sincerely,

Email #8

The Transition
Email

Roger Ream
President




When should you send all
these emails?



Mrch 205

Tuesday

Wednesday

Thursday

Saturday

10

11

112

13

14

15

16

17

118

19

20

21

22

23

24

|25

26

27

28

29

30

31

©BIankCaIendarPages.com)

Sample Calendar

March 3: Donation

March 3: Thank You

March 4: Welcome

March 7: Content Offer
March 12: Survey

March 17: Story / Testimonial
March 20: Monthly Upgrade
March 25: Reply—Back
March 28: Transition




Get Your Copy of the
Framework Worksheet



"« After

New Donor Welcome Series Framework

The purpose of the New Donor Wekoms Secies ramework & 10 halp you think Bvough &1 the
detals you ll need 10 addrass In your emal and copyanting. These quasiions won | wite your
Copy Tor your, Bl they shoud Being 10 mind sl the ey details that you il need 10 write aboul and
NGRS a6 you devslop your New Danor Weloome Seres

Key Questions for Developing Your Copy

Ems:mmmmumm

Whst! semc i indisiivns or sppesls e Currertly
QeNaraing naw donor?

Whis! are e primasry motivubors Pl deve dorom

o giva?
Step 2. Outline How the Donation Connects to Impact
What probiems has the donors’ gt helped o .
Scan this to get a copy of the New Donor

Welcome Series framework.

toln

How hiss P8 00001 spetficaly had an impact?

How wil the donoes 0N o use?




ﬂ After

These key questions will help you think
through all the details you'll want to include
In your copywriting.

Key Questions for Developing Your Copy

leq:ommmxmnmmumm '

Whst! semc i indisiivns or sppesls e Currertly

Qenaraing naw donos?

Whis! are e primasry motivubors Pl deve dorom

o ghen?

Step 2. Outline How the Donation Connects to Impact ‘

What probiems has the donors’ gR helped o .

whon? Scan this to get a copy of the New Donor
'j Welcome Series framework.

How hiss P8 00001 spetficaly had an impact?

How wil the donoes 0N o use?




Your Messaging Timeline

Uss ha sncs Dadioay 10 dooats e iy whisch ssvimln you will seesd when you wall send e

who wil be tha sander on aach ond, and what the stalegic foous |s of aach amal An example

Lameswark has bheen provded for yoau

Ture
Canm ¥
[ty
|

! ikypn
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(] i ]
Wy i

i ¥y

1 m

Gervrar ‘lnﬂhﬁ:

s

Mei b rrrew

‘ ——

| pmiseg Vb [ wews

Scan this to get a copy of the New Donor
Welcome Series framework.




Your Messaging Timeline

Uae Thie sonts Daiow 10 deodte aactly which smsis you wil sen
who wik be e sender on each one, and what the stralegic oo

Famework has been provided for you

Teve
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4
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This timeline will help you plan exactly which
emails you'll send at what times.

Srsegic Facen

Scan this to get a copy of the New Donor
Welcome Series framework.




() After
N 10 Minutes
New Donor Welcome Series Framework

Tha purphss ol the Mew Donor Welcomas Samnes fmamewaik & 0 heip you iRnk Srough all e
chetasty you'll need o acddress in your smal and copywriting, Thaess queskions won't wiils your
cogy bod you, Bul Ihey should Brng 1o mand all he key dotails thsl youll esd 10 wits sboul snd
nchude g you deyslen e Ma Diaees alenme S

Key Ques!

ACTIVITY —

Begin filling out the New Donor =

Welcome Series Framework

Whal culcores wil

worksheet.

i W il

Wiy alould tha dor
¥ Whal saponen
thrcasgh that o s
Stap 3 Bring th

Hiw Cit Wi 0 D (easaUred Ml TR QI was
& good deciion?

Whial inRistives ahould e Sonod know bl ?
fitap 4 Develop & Personal Connaction
Ara havm spel il membars of ihe beam ikal o

Oonor ekl Coniec] well

i W survay 1o leem moms
SO whal the 0000F Cares Sl 7

Wil Ihens ba & psmoral phona cal oF woaosrma il
Othar Guestions: Follow Ups from a Donation
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Email Platforms

Minimum Requirements to Setup an
Automated New Donor Welcome Series



Email Platforms

Minimum Requirements

Trigger-based Automations e Ability to Personalize Emails Based on the
Contact Record e Receive New Donor Data from Your CRM (via native or
3rd-party integration) e No Limits on Number of Emails in an Automation

( -3 mailchimp HUbSp t

Standard or Premium Plan Professional or Higher Plan

COLORADO"




Data

Data Needs for Triggering Your Campaign



COLORADO"

Trigger
(Enroll if...)

Suppressions
(Do Not Enroll If...)

Action
(i.e. Send this email)

Delay
(Wait for...)




COLORADO"

Trigger
(Enroll if...)

Suppressions
(Do Not Enroll If...)

Action
(i.e. Send this email)

Delay
(Wait for...)

Who do you want to enroll?

A typical New Donor Welcome Series is sent to new
online donors starting after the desired launch date.

Data Needs:
First Gift Date e Donor Type (Online Vs Offline)




>N\ COLORADO"
)
Cosive

Trigger
(Enroll if...)

Suppressions
(Do Not Enroll If...)

Action
(i.e. Send this email)

Delay
(Wait for...)

Who do you want to suppress?

Common suppressions include:
Offline Donors e Mid/Major Donors (if you already have
dedicated communications) ¢ Board Members ¢ New
Imports e Universal Suppression Flag



COLORADO"

Trigger
(Enroll if...)

Suppressions
(Do Not Enroll If...)

Action
(i.e. Send this email)

Delay
(Wait for...)

What personalization data do you need for
your copy?

Common copy personalizations include:
First Name e Gift Amount e Gift Date




Audiences

Suppressions, Exclusions, and Versioning



One Time VS Recurring Donors

One-Time Donors Recurring Donors
Send them the “Monthly Donation” appeal Ask them for an additional one-time
in Email 6. donation in Email 6 instead.

>\ COLORADO"
Coeives
oooooooooo



Mids and Majors

Recommendation

Your main goal is to keep these donors subscribed and engaged.

Consider limiting the amount of content offers, removing instant
donation pages from their content-offer funnels, and removing the
additional donation ask email.

COLORADO"




Other Audiences

Recommendation

Consider how / if you want to communicate with or version your emails
for the following common audience segments:

Event attendees e VVolunteers e eCommerce Purchasers e Peer-to-Peer
Campaign Donors e Program Beneficiaries

COLORADO"




Other Notes

and Considerations for Your Campaign

>\ COLORADO"
Coeives
oooooooooo



Other Considerations

* Send Times
If possible, customize the send time of your campaign to send during working
hours only (6am to épm).

* Tracking
Ensure that all your links use proper UTM Tracking, and a single UTM
Campaign name to track all web analytics from the welcome series.

* Don't Set It and Forget It!
Check on your campaign at least every 6 months to ensure it's running as
intended and the content is still relevant.

« Manual Import/Export
If you can’t automate your new donor data into your email tool, make sure
you are manually importing data weekly at a minimum.

-\ COLORADO"
CocivEs



‘ \ ’ 10 M inutes mail Platform Requirements

ACTIVITY T —

Complete your New Donor
Welcome Series “Database &

Technology Assessment.”

"ﬁ COLORADO" )
@) https://docs.google.com/spreadsheets/d/100xzi0OQOMOC7 TNCHLNME4mxYLbl-JXduTMGK3365Qb4/copy



GROUP SHARE

Any surprises or challenges to
implementation that you've discovered?




Homework

%




Level Up Homework | Month 8,
New Donor Welcome Series Instructions
Framework

Your homework this month is to finish planning your New Donor Welcome Series.
Complete the New Donor Welcome Series framework and share it with us using

form below. This should serve as a handy guide while you work to implement this . . er e
critical donor retention initiative. -I . I:I n ISh fl | | I ﬂ g O Ut

the New Donor
The name, email, and photo associated with your Google account will be recorded when you We | CO m e S e rl eS
upload files and submit this form fra m eWO r k

* Indicates required question

When you're finished, share what you worked on in Slack!

2. Share your outline
with us using the
Google Form.

Email *

Your email

Save your worksheet as a PDF or .doc and upload it here. *

Upload 1 supported file: PDF, document, or image. Max 10 MB.

I, Addfile

Submit

7)) SoLorarg”
&, GIVES https://forms.gle/Fb9 14aCxMzb5AdKD8

7,
FOUNDATION




Let’s Keep in Touch!



Nathan Hill
Vice President of Training

Avid

Nathan Hill
linkedin.com/in/nathan-peter-hill/

nathan@avidai.com

-\ COLORADO"
CocivEs



Meet Your New NextAfter Trainer

Ardee Coolidge
Senior Optimization Director
NextAfter




Dive Deeper



f‘ After

The New Donor
Welcome Series

$299.00

New Donor Welcome Series

In this 5-session course, you will discover a
proven framework for building an effective

new donor welcome series. You'll dig in to

hvwe to bl T “=tinn

Included in your NextAfter Institute membership!

16
Lessons

-\ COLORADO"
CocivEs



Dive Deeper with Digital

Fundraising Courses
from the NextAfter Institute

ﬂ NextAfter Institute

Membership
"N

O
Ry

[=];
3

https://nextafter.com/level-up-membership



AboutUs  WaystoGive Donate

Level Up Digital Fundraising Resources

Made possible by Schlessman Family Foundation

Onboarding Resources

As part of the Level Up program, we encourage your team to watch these instructional videos for utilizing this giving platform year-round. Explore the complete
ColoradoGives.org digital fundraising webinar library for comprehensive guidance

Still have questions? Explore our suppert FAQs for additional information.

ColoradoGives.org | ColoradoGives.org | ColoradoGives.org |
The Basics Beyond The Basics Embedable Donation Forms 101

Easy Form Fixes &
Websil uracﬂces

COLORADO

/god ’o-uh
GIVES e

FOUNDATION

Fundraising Strategy Courses

frer Institute™

rts at NextAfter Institute™ will facilitate monthly one-hour webinars designed fo elevate your nonprofit's digital fundraising strategy. Through

Il learn practical takeaways and actionable insights that you can apply right away to enhance your fundraising efforts

NextAfter™ Training Webinars

Level Up Resources

if Level Up, all admins will be enrolled via Zoom for these webinars. No further action is needed for registration.

el Up & NextAfter™ Orientation

Level Up Dij undraising
ol n

3INAR 1| Goals & Metrics: Your Data-Driven Guide to Colorado Gives Day 2024
/EBINAR 2 | Crafting Compelling Appeals: Mastering the Art of Value Propositions
sepreinwer | MILESTONE | Copywriting Courses 1.0 & 2.0 Begin
September 25 | WEBINAR 3 | Inbox Impact: Defining Your Colorado Gives Day Email Strategy

October 23 | WEBINAR 4 | Strategic Countdown: Mapping Your Year-End Campaign Strategy

November 1 | MILESTONE | Early Giving Begins for Colorado Gives Day 2024!




Questions?

>\ COLORADO"
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02 slack

Activity

>
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 September 27, 3024 @ %00 AM - 1230 PM
7 October 4, 2024 @ $00 AM - 1230 PM
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Level Up Your Digital Fundraising

LEVEL UP will help organizations that use ColoradoGiv
fundraising tool make the most out of the Colorado Giy
features like CRM, application integration, text-to-give
more.
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