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Part 2: Unlocking the Power 
of the Colorado Gives Day 

Nonprofit Toolkit
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Today’s Presenters

Laura Phillips
Managing Editor
CBS News Colorado
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To our nearly 5,000 incredible nonprofits on ColoradoGives.org,

You are more than just participants in Colorado Gives Day—you are family. You are 
our partners, our collaborators, and the heart of why we do what we do.

Year after year, you show up—bringing your passion, your creativity, and your 
unwavering dedication to the communities you serve. Your commitment turns a 
single day in December into a movement that inspires generosity across Colorado.

We see the long hours you put in.
We see the countless ways you care for your communities.
And we are profoundly grateful.

Thank you for trusting us to be part of your story. Together, we’re building something 
that is bigger than any one of us—a Colorado where giving thrives, nonprofits 
flourish, and lives are changed.

With deep appreciation,
Colorado Gives Foundation Team
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Timeline + Reminders
• Catchafire Share

Advertising + Activations
Toolkit In Action

• Merchandise Store

Inspiration + Best Practices
News and Storytelling

• News + Proclamation Templates
• Events & Storytelling

Q&A

Today’s Agenda

https://coloradogivesfoundation.org/colorado-gives-day-toolkit/?utm_campaign=Colorado%20Gives%20Day%2FColoradoGives.Org&utm_source=CGD%202025%20Toolkit%20Asset&utm_medium=Toolkit%20Asset&utm_content=2025%20CGD%20Toolkit%20Page


Housekeeping

T O O L K I T

CO LO R A D O  G I V ES  DAY



Webinar Housekeeping

This webinar is recorded.
The recording + slide deck are emailed 

afterwards to you afterwards and 
added to the Nonprofit Resources page 

on ColoradoGives.org.

Please remain on mute today and use 
Zoom chat unless otherwise prompted.

Direct all technical questions to 
support@coloradogives.org

Any account info + data used in this 
demonstration are a work of fiction. 

Unless otherwise indicated, all the 
names, characters, businesses, 

places, events and incidents in this 
presentation are not real. 

Any resemblance to actual persons, 
living or dead, or actual events is 

purely coincidental.

Recording Disclaimer



Timeline + Reminders
2 0 2 5

CO LO R A D O  G I V ES  DAY
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Your Colorado Gives Day 2025 Timeline

Kick off Email – New & Returning
Target Who Gave this Time 2024
Begin Asking for Monthly Gifts

Activate Board, Volunteers, 
Alumni

Pre-Thank You & Give Now

GivingTuesday on ColoradoGives.org
Goal / Milestone Communication

World-Wide Day of Generosity 
Activations Across the State

Thank Yous & Share Now

Big State-Wide 24-Hour Media Blitz
Power Hours, Leaderboards

Incentive Fund Push
Goal / Milestone Communications

Thank Yous & Share Results



Why Nonprofits Participate
 Largest Giving Day in Colorado | Harness the 

state’s biggest generosity movement — thousands of 
donors are ready to give.

 $1M+ Incentive Fund = Free Money | Every 
donation is boosted. No other campaign does this!

 Donor Engagement + New Visibility | Celebrate 
with current supporters + get discovered by new 
ones.

 Credibility & Momentum | Participation signals 
trust and inspires more donors to join in.

 Year-End Fundraising Launchpad |Start December 
with urgency, excitement + record results.

RSVP to Upcoming Webinars

Free Catchafire Subscription

September 24 @ 9 AM |Part 2: Behind the Buzz 

Unlocking the Power of Colorado Gives Day 2025 Toolkit

October 9 @ 9 AM | Incentive Strategies: CGD Prizes

October 21 @ 9 AM | Your CGD Success Checklist

• Get FREE help from pro-bono professionals.
• Use Catchafire for Colorado Gives Day & EOY 
• Unlimited access to capacity building services.
• Start Today! Click here to get started. 
•  Schedule call with Catchafire rep or email 

help@catchafire.org

https://coloradogivesfoundation.catchafire.org/
https://calendly.com/nonprofit-advisors
mailto:help@catchafire.org


10

Catchafire Success Story 1
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Catchafire is Free to Build Your Capacity



12

Webinars to Help Build Campaign Strategy

 Featured Resource: Catchafire  101
 Watch the Recording |  View the Slide Deck

Compelling CGD Appeals: Crafting Value Propositions
  Watch the Recording |  View the Slide Deck

 Optimize CGD Website Donations: Embeddable Forms
 Watch the Recording |  View the Slide Deck

 Inbox Impact: Defining Your CGD Campaign Email Strategy
  Watch the Recording |  View the Slide Deck

 Rally EOY Supporters: Maximize Appeals + Urgency
 Watch the Recording |  View the Slide Deck

https://my.demio.com/recording/uC7h2jMW
https://22523905.fs1.hubspotusercontent-na1.net/hubfs/22523905/2025/NonprofitSuccessWebinars/CAFWebinarSlideDeck.pdf
https://www.youtube.com/watch?v=PlZtTBhlL64
https://22523905.fs1.hubspotusercontent-na1.net/hubfs/22523905/2024/Level%20Up%20Files%20for%20sharing/Level%20Up%20-%20August%202024%20-%20Value%20Proposition%20v2.pdf
https://youtu.be/hHBqA0ikIhA
https://22523905.fs1.hubspotusercontent-na1.net/hubfs/22523905/2025/LevelUpFiles-ForSharing/FINALDECK_Webinar3_Y3_LevelUp8.6.25(2).pdf
https://youtu.be/aNVeGqip718?si=zVCuP98REquNqOdt
https://www.youtube.com/watch?v=J3O-_kMpNU4
https://22523905.fs1.hubspotusercontent-na1.net/hubfs/22523905/2024/Level%20Up%20Files%20for%20sharing/Level%20Up%20-%20December%202024%20-%20Last%20Week%20of%20the%20Year.pdf
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Act Now Multiply Colorado Gives Day Results!

Early Engagement = Higher Returns
Nonprofits that start donor outreach early 
raise 2–3x more than those who wait until 

the week of the event. (GivingTuesday Data 
Commons, 2023)

Retention Matters
Nationally, only 45% of donors give again 
year to year, but when organizations send 

pre-thank-you messages and updates, 
retention rates jump by up to 60%. 

(Fundraising Effectiveness Project, 2022)

Peer-to-Peer Power
Campaigns that activate peer-to-peer 

fundraisers raise on average 30% more 
than those that don’t. (Classy State of 
Modern Philanthropy Report, 2023)

Monthly Gifts Drive 
Long-Term Growth 

Donors acquired through giving days are 
70% more likely to set up a recurring gift 

than those acquired through other 
campaigns. (Neon One Data, 2022)
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Update Your CGD Logos This Month

Update CGD logos this year to remove the date + make easier for all:

 If your logo says “365” or “2020–2024” → it’s out of date, please update.

 Colorado Gives Foundation is the official host of Colorado Gives Day.

 ColoradoGives.org is the free year-round giving platform that makes it easy for 

individuals and businesses to support nonprofits.



Advertising Plan & Activations

T O O L K I T

C O L O R A D O  G I V E S  D A Y
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2024 Media Paid and In-Kind Campaign

https://youtu.be/KmI9UrYu6SI
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2025 Advertising + In-Kind Plan (In Progress)
• KCNC (CBS)

• TV (NFL, News, Coach Prime’s Playbook, 
The Price is Right)

• Website + App
• ROS Ads
• On-Air Segments
• Social Posts
• Dedicated In-Studio Interviews

• Zoned Cable TV (Targeted Smaller 
Geographic Sections)

• Connected TV (Smart TVs, Media 
Streaming Devices)

• Entravision 
• Broadcast TV (Latin Grammy’s)
• Social Posts including TikTok
• Cobranded Meta

• Transit OOH
• Mile High Outdoor

• Digital Billboards

• Podcast Advertising

• KBCO
• Radio Ads
• Newsletter

• Meta Ads
• Facebook
• Instagram

• 5280
• Ad
• Sponsored Links
• Scene Listings
• Social Posts

• Colorado Sun + Colorado Springs 
Gazette

• Newsletters

• Colorado Parent
• Print
• Website
• ROS Ads

• Additional Print
• Traditional
• Digital Display

Utilize pre-roll, TV, 
Transit, OOH and Radio 
to increase reach and 
drive overall awareness 
of Colorado Gives Day. 

Employ social 
consideration tactics, print, 
newsletters and digital ads 
to reach users who are 
likely to engage with our 
ads, driving them to 
coloradogivesday.org.

Upper Funnel

Mid Funnel

Your Colorado Gives Day 
campaign to your donors 
and community.

Lower
Funnel
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Drive-In Laser Light Show Activation
Tuesday, Dec. 2

• Lakewood
• Fort Collins
• Colorado Springs
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Colorado Gives Day Community of Donors Mosaic

Colorado Gives Day is a statewide movement.
Starting at 9 am, donors will have the opportunity to take a selfie after they donate to 
visually see themselves as part of the statewide movement on ColoradoGivesDay.org. 

https://mosaic.vixi.thefamousgroup.com/output?applicationId=6786c215a6262416596def6c&isRaw=false&key=Screen+Two


Toolkit in Action

T O O L K I T

CO LO R A D O  G I V ES  DAY
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Colorado Gives Day Merch Store

Opens: Sept. 24
Order Closes: Oct. 31, 2025

Order by Oct. 1 
to receive items 

by Nov. 1

https://merchloop.com/collections/coloradogivesfoundation


Inspiration & Best Practice

T O O L K I T

CO LO R A D O  G I V ES  DAY
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Examples
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• Overloading with text.
• Changing colors
• Stretching or skewing 

photos and logos.
• Using low-res images.
• Adding too many extras.
• Using old logos or branding.
• Forgetting to use your 

ColoradoGives.org/URL or 
directing to a non 
ColoradoGives.org URL.

Avoid
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Nonprofit Success Stories: DYAO
2023 Fundraising Success
• +10K growth YOY for CGD 2023
• Understand What Strategy Works for Your NPO
• Competition is good!
• 2K Power Hour Prize
• Trivia Prize on Facebook
• 2 Matching Grants  - Individual & Business
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ColoradoGivesFoundation.org

Sponsored by

RSVP

https://us02web.zoom.us/webinar/register/WN_tQ2fKZMtSwaDgVWGgfY1yQ
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2025 Colorado Gives Day Kickoff: Nov. 3 10-10:30 AM

• Emcee: Michelle Griego, CBS News 
Colorado

• Keynote: Brad Montague
• Special Performance: STAMPEDE 

Step Team
• Exclusive First Look: Colorado Gives 

Day social activation
• Attendees Giveaway: 10 pairs of 

roundtrip Southwest Airline Ticket 
(must be present to win) RSVP

https://us02web.zoom.us/webinar/register/WN_tQ2fKZMtSwaDgVWGgfY1yQ


News & Storytelling

T O O L K I T

CO LO R A D O  G I V ES  DAY
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News Outreach & Toolkit Respources
• 11/3  Release: Early Giving Open and save the date 
• 11/13-15: Press Kit
• 11/20 Advisory: Laser Light Show and CGD Reminder
• 12/10 Release: CGD results 
Key Links:
• Share your events
• Colorado Gives Day Toolkit

• Proclamation Template
• News Release Template

• CGD Planning Calendar

https://coloradogivesfoundation.org/submit-new-event/
https://coloradogivesfoundation.org/submit-new-event/
https://coloradogivesfoundation.org/colorado-gives-day-toolkit/?utm_campaign=Colorado%20Gives%20Day%2FColoradoGives.Org&utm_source=CGD%202025%20Toolkit%20Asset&utm_medium=Toolkit%20Asset&utm_content=2025%20CGD%20Toolkit%20Page
https://coloradogivesfoundation.org/colorado-gives-day-toolkit/?utm_campaign=Colorado%20Gives%20Day%2FColoradoGives.Org&utm_source=CGD%202025%20Toolkit%20Asset&utm_medium=Toolkit%20Asset&utm_content=2025%20CGD%20Toolkit%20Page
https://www.canva.com/design/DAGup83JDbA/ahgbG6vkPZtz4WLCbqEklA/view?utm_content=DAGup83JDbA&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h0a811adb10#1
https://www.canva.com/design/DAGup83JDbA/ahgbG6vkPZtz4WLCbqEklA/view?utm_content=DAGup83JDbA&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h0a811adb10#1


Laura Phillips
Managing Editor

P R E S E N T A T I O N

C O L O R A D O  G I V E S  D A Y



News and 
Storytelling

Laura Phillips

Managing Editor, CBS News 
Colorado



We get a lot 
of emails!

.



WHAT WE’RE LOOKING FOR:

Character-driven 
compelling stories 
with broad appeal

Show us who we 
are helping with a 

donation

Can my family 
relate?

More than a CEO-
type interview



HOW TO MAKE A SOLID PITCH

• Who
• What
• When 
• Where



EVEN BETTER

• Tell me about the character
• Attachments (photos, narrative, etc)



DIFFERENT COVERAGE OPTIONS

• TV PKG OR VOSOT
• LIVE INTERVIEW
• PRE-RECORDED INTERVIEW
• ON-SET GUEST
• STREAMING AND SOCIAL MEDIA 
• NEWSPAPER ARTICLE
• WEBSITE ARTICLE



PITCH YOUR STORIES TO 
HYPER-LOCAL OUTLETS

NEWSPAPERS

NEWSLETTERS (PRINT + EMAIL)

FACEBOOK GROUPS



How can we best connect 
with media to see if an 
interview is possible?

Call the 
newsroom!

01
Find who 
books 
guests

02
Ask about 
reporter 
“beats”

03



How can we best 
connect with media 
to see if an interview 
is possible?

Call the 
newsroom!

01
Find who 
books 
guests

02
Ask about 
reporter 
“beats”

03

Any executive 
producer

Community 
reporters assigned 

geographically

CBS News 
Colorado 



How do small 
NPs get media 
attention?

Size shouldn’t matter!

As long as you have a 
compelling story to tell, 
media should be willing to 
share it



What is the best 
way to prepare a 
press kit pitch 
ahead of Colorado 
Gives? 

Be ready to say “yes” immediately

Be ready to wait

Have your “character” and NP 
representative lined up

Consider the visual elements



What type of Colorado Gives Day stories do 
reporters tend to cover as packages? What are top 

of mind topics that we can build on?



What's a story archetype 
or angle that used to be a 
shoe-in for airtime but is 
now less appealing for 
coverage?



• Laura Phillips laphillips@cbs.com
• Jeff Todd jdtodd@cbs.com
• yourreporter@cbs.com
• kcncnews@cbs.com

mailto:laphillips@cbs.com
mailto:jdtodd@cbs.com
mailto:yourreporter@cbs.com
mailto:yourreporter@cbs.com


Q & A
2 0 2 5

C O L O R A D O  G I V E S  D A Y
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