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What to expect from today’s session

1 2 3
Understanding the fundamental Mastering the 4 key elements of an Scoring a value proposition to
value proposition question. effective value proposition. generate new optimization ideas.
Action Item

Use the provided rubric to score the value proposition on your
donation page. Share what element you need to improve the most
and 1-2 messaging ideas to test.
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Which will get a greater
response?



A Homepage Ad




Headline & Copy Branded Campaign Tagline

THIS CHRISTMAS

You Can Change a
Life with a Gift

This Christmas, give a gift that can meeta
critical need of a child or family living in
%, poverty. When a family receives a goat,
W education, water, or some other tangible
"\ solution, their lives are changed for years to
come.

SHOP NOW!

CHANGE A LIFE BY GIVING A GIFT




AN EmMail




Succinct Email Appeal

Hi Kelly,

I'm humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for

CaringBridge. | am just so encouraged that these incredible friends would come together to match the next $50,000
you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers, quality assurance technicians,
business analysts and coordinators who make sure anyone in need can create new, free sites while maintaining the
hundreds of thousands of existing sites for as long as they're needed. The need for connection and coordination
through CaringBridge has only grown over the last few years.

That's why we're so excited to offer you another opportunity to double your gift

I’'m so grateful for this group of donors who has stepped up. | hope this matching grant encourages you to be
generous with a gift today. This matching grant won’t be around for
long, and our team could use your help as soon as you can provide itl

I don’t want to let these donors down. Would you make a gift today, and let these donors match it?

Thank you,
- Kelly

P.S_ If you're not able to give this holiday season, would you click here so | know not to send you any more donation
emails this month?

Kelly Espy
Fundraising Campaign Manager
www CaringBridge org | 2750 Blue Water Road, Suite 275, Eagan, MN 55121

CARING %W BRIDGE

Long-form Email Appeal

Hi Kelly,

I’'m humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for CaringBridge. | am just so encouraged that these incredible
friends would come together to match the next $50,000 you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers and coordinators who make sure
anyone in need can create new, free sites while maintaining the hundreds of thousands of existing sites for as long
as they're needed. The need for connection and coordination through these sites has only grown over the last few
years.

That's why we're so excited to offer you another opportunity to double your gift

Let me tell you what your gift will do. One Journal | read this year, Courtney Lamb’s, really stuck with me, and I'd love
to share her story with you.

Courtney was a nurse when she was diagnosed with breast cancer at 37. She went through chemo, radiation and
multiple surgeries right before the pandemic began, and then she ended up with long COVID. And that was all before
she was furloughed from her job, thanks to the pandemic.

While Courtney worried about her future, her family stepped up to take care of the present. Courtney’s family took
care of her three boys, made sure the house was full of food and even accompanied Courtney to doctors’ offices to
take notes about her treatment.

“I knew my kids were always somewhere safe, with someone who loved them ” Courtney said. “It took such a load off
my mind.”

Courtney made a choice about the kind of example she wanted to set for her boys. She decided to face her health
journey with optimism and positivity, and she shared that attitude with everyone who read her CaringBridge Journal,
which allowed Courtney’s extended circle to shore up the family’s new routines and share wisdom, encouragement
and experiences with cancer.

Courtney said, “If | had let it weigh me down, | may not have had the same outcome. | tend to think that people who
don’t have support, or the ability to stay positive and remain hopeful, have a harder time making it through”

Just like Courtney’s friends were an encouragement to her pursuit of positivity, | hope this matching grant
encourages you to be generous with a gift today. This matching grant wont be around for long, and our team
could use your help as soon as you can provide il

| don’t want to let these donors down. Would you make a gift today, and let these donors match it?

Thank you,
- Kelly

P.S. If you're not able to give this holiday season, would you click here so | know not to send you any more donation
emails this month?

Kelly Espy
Fundraising Campaign Manager




A Donation Page




Headline & Form Headline, Long Text, & Form

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION = Q [ ponate B N

ILLINOIS’ COMEBACK STORY
ILLINOIS"COMEBACK STORY STARTS HERE

Getting the unbiased truth

state and local tax bux

the next chapter of lllinois’ cameback story.

Select Donation Amount

$35 $50 $100 $250

Other Amount

Donor Information You can keep Ilinois Policy as your source of unbiased news by

making a gift today.
Cardholders Name . ' ¢ Select Donation Amount
35 $50 $100 $250
Address Address 2
Other Amount
City
P : Cardholders N:
Ilinois Zip “ me
Address Address 2
Email
City
Phone Tlinois Zip
Email
Payment Information
i Phone

Visa, Mastercard or American Express Number

Payment Information

Month Year Secun'ty Code Visa, Mastercard or American Express Number

Month Year Security Code
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What's the difference?



How many
Visito rs a re Donation Page Conversion Rate
actually
donating? ...

nstan nation Page
-| ; ;/O a 2% 4% &% 8% 10% | 12%  14% | 16%  18% @ 20%
([ J

Source: NextAfter Digital-First Benchmark Report 2024



The

Donor

Funnel




Visits your homepage
Clicks the “Donate’” Button

Reads all the way to the form

Decides they want to give

Begins filling out donation form

Completes donation






86.5% Fallure!

15.5%






ALIAVHD



The

Donor

Mountain




Gour Goad
%a/" ﬂd/{ﬂ/"




o
ar
ﬂd/{ﬂ/"




Should | donate?
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Should | read?
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Should I click?



The perceived value of saying “yes” is
greater than the perceived cost.
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The perceived value of saying “yes” is
less than the perceived cost.



Ready to see the winning
a/b tests?



Headline & Copy Branded Campaign Tagline

THIS CHRISTMAS

You Can Change a
Life with a Gift

35%

In Donations

SHOP NOW!

COLORADO"




Succinct Email Appeal

Hi Kelly,

I'm humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for

CaringBridge. | am just so encouraged that these incredible friends would come together to match the next $50,000
you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers, quality assurance technicians,
business analysts and coordinators who make sure anyone in need can create new, free sites while maintaining the
hundreds of thousands of existing sites for as long as they're needed. The need for connection and coordination
through CaringBridge has only grown over the last few years.

That's why we're so excited to offer you another opportunity to double your gift

I’'m so grateful for this group of donors who has stepped up. | hope this matching grant encourages you to be
generous with a gift today. This matching grant won’t be around for
long, and our team could use your help as soon as you can provide itl

| don’t want to let these donors down. Would you make a gift today, and let these donors match it?

Thank you,
- Kelly

P.S_ If you're not able to give this holiday season, would you click here so | know not to send you any more donation
emails this month?

Kelly Espy
Fundraising Campaign Manager
www.CaringBridge.org | 2750 Blue Water Road. Suite 275. Eagan. MN 55121

CARING %W BRIDGE.

Long-form Email Appeal

Hi Kelly,

I’'m humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for CaringBridge. | am just so encouraged that these incredible
friends would come together to match the next $50,000 you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers and coordinators who make sure
anyone in need can create new, free sites while maintaining the hundreds of thousands of existing sites for as long
as they're needed. The need for connection and coordination through these sites has only grown over the last few
years.

That's why we're so excited to offer you another opportunity to double your gift.

Let me tell you what your gift will do. One Journal | read this year, Courtney Lamb’s, really stuck with me, and I'd love
to share her story with you.

Courtney was a nurse when she was diagnosed with breast cancer at 37. She went through chemo, radiation and
multiple surgeries right before the pandemic began, and then she ended up with long COVID. And that was all before
she was furloughed from her job, thanks to the pandemic.

While Courtney worried about her future, her family stepped up to take care of the present. Courtney’s family took
care of her three boys, made sure the house was full of food and even accompanied Courtney to doctors’ offices to
take notes about her treatment.

“I knew my kids were always somewhere safe, with someone who loved them ” Courtney said. “It took such a load off
my mind.”

Courtney made a choice about the kind of example she wanted to set for her boys. She decided to face her health
journey with optimism and positivity, and she shared that attitude with everyone who read her CaringBridge Journal,
which allowed Courtney’s extended circle to shore up the family’s new routines and share wisdom, encouragement
and experiences with cancer.

Courtney said, “If | had let it weigh me down, | may not have had the same outcome. | tend to think that people who
don’t have support, or the ability to stay positive and remain hopeful, have a harder time making it through”

Just like Courtney’s friends were an encouragement to her pursuit of positivity, | hope this matching grant
encourages you to be generous with a gift today. This matching grant wont be around for long, and our team

could use your help as soon as you can provide il

In Donations

| don’t want to let these donors down. Wo

Thank you,
- Kelly
P.S. If you're not able to give this holiday seas

emails this month?

Kelly Espy
Fundraising Campaign Manager




Headline & Form Headline, Long Text, & Form

OUR STORY / YOUR STORY / POLICY CENTER / TAKE ACTION =a bl L e s T e

ILLINOIS’ COMEBACK STORY STARTS HERE
ILLINOIS"COMEBACK STORY STARTS HERE

Getting the unbiased truth

have the highest i state and local tax burden in the

iting the next chapter of lllinois’ comeback story.

Select Donation Amount

$35 $50 $100 $250
Other Amount I mp S
t But we must rely on the people we serve. We depend on the support of individuals
like you.

Donor Information You can keep Ilinois Policy as your source of unbiased news by

Policy Institute does not accept making a gift today.
CaxdhOIders Name : : Select Donation Amount
35 $50 $100 $250
Address Address 2
Other Amount
City
Donor Information
Nlinois Zip it i
Address
Email
City
Phone Tiinois o
Email
Payment Inf t
ayment iniormation Phone

In Donor Conversion

Visa, Mastercard or American Express Number

Payment Information

Month Year Security Code Visa, Mastercard or

Month




What is a value
proposition?



Not
What is a value

proposition?



A Is not...

Your mission statement

Sierra Club

To explore, enjoy and protect the planet. To practice and promote
the responsible use of the earth's ecosystems and resources; to
educate and enlist humanity to protect and restore the quality of
the natural and human environment; and to use all lawful means
to carry out those objectives.

COLORADO"




IS nhot...

x Your mission statement

@ Make a Gift
x AN Incentive

THE
PRODUCER’S
™ RCL

KERA Texas Flag KERA Bubble logo 1000 American KERA Texas Flag Producer's Circle
Logo T-Shirt - Mens Umbrella Airlines Advantage Logo Travel FRIEND
medium Miles Thermos

ADD TO CART ADD TO CART ADD TO CART ADD TO CART ADD TO CART



VALUE PROPOSITION:

An answer to one critical question:

‘If | am your ideal donor, why should | give
to you rather than some other
organization (or at all)?”

>\ COLORADO"
Coeives
oooooooooo



Activity

Write out the answer to this question:

“If | am your ideal supporter, why should |
donate to you rather than another
organization (or at all)?”



Breaking down the question

m your ideal supporter, why should | donate to you
rather than another organization (or at all)?

1 You need to be able to answer the question
. Everything must be framed in the mind of the
person you are trying to reach.




Breaking down the question

If | am your ideal supporter,lwhy should I]donate to you
rather than another organization (or at all)?

2 A value proposition is to the question in
a donor’s mind. It’s the answer to a why question - not
a what, when, or how question.




Breaking down the question

If | am your ideal supporter, why should | donate to you
[ rather than another organization](or at all)?

3 Even though we are not trying to compete,
. This requires
you to differentiate and assist them in the process.




Breaking down the question

If | am your ideal supporter, why should to you
rather than another organization|(or at all)

4 Just as people come online to get, not to give, our
reason/conclusion must be strong enough to
as a whole.




Adding to the question

If | am your ideal supporter, why should l|[{desired action]]
rather than [alternative action]]

5 The value proposition question
. It occurs every step up the mountain.




4 Elements of an Effective
Value Proposition



#1

Appeal

How badly do | want it?



Control

Honor Kade and Kallan with a donation to CaringBridge.
You make Kade and Kallan's website possible.

Treatment 1

Kade's CaringBridge site is supported by generous donors like you.

Make a donation to CaringBridge in honor of Kade

Treatment 2

Help Kade stay connected to family and friends.

Make a donation to CaringBridze to keep Kade's site up and running.

Treatment 3

Show your love and support for Kade.
Make a donation to CaringBridge to keep Kade's site up and running.

FOUNDATION

Reverse Order

Impact of the site

Emotional appeal




Control

Honor Kade and Kallan with a donation to CaringBridge.
You make Kade and Kallan's website possible.

Treatment |

Kade's CaringBridge site is supported by generous donors like you. 6 /O Reverse Order

Make a donation to CaringBridge in honor of Kade

In Donations™

Treatment 2

Help Kade stay connected to family and friends. 1 /O

Make a donation to CaringBridze to keep Kade's site up and running.

Impact of the site
In Donations™

Treatment 3

Show your love and support for Kade.
Make a donation to CaringBridge to keep Kade's site up and running.

O
67 A) Emotional appeal

In Donations

FOUNDATION



No Difference in Clicks



H2

Exclusivity

Can | get this somewhere (or anywhere) else?



General Ask Personalized Ask

Make a WonderFull Tribute Honor Deborah with Your Tribute

Donation Donation

Make a gift to CaringBridge in honor of Deborah to

Honor Deborah with a Tribute donation and help
make sure that the website that brings them joy on

CaringBridge connect people with love and support
S T E®Rhis holiday

when they ne

season.

o8Bl

Add a message to your Tribute donation

255 characters remaining



HS

Clarity

How quickly and easily do | understand it?



Control Short Text - Card Long Text - Card
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@
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Menu

SignIn CORINGBRIDGE#

SignIn CORINGBRIDGE!

SignIn CARINGBRIDGE#

Share, Connect and Rally Support

Personal, Protected Websites for
Every Health Journey

Visit a Friend’s Website

Person’s Name 0O

-’Ar'
l@_ .

Start your free, personal

Personal Protected

START YOUR FREE WEBSITE Sites CaringBridge site today
. for Every Health Stay connected to friends and loved
Starta Site Jou rney ones through any health journey

¢ Share health updates with one click
¢ Private, protected, and ad-free
¢ Easily coordinate support, meals, and care

Save Time with One Update Free personal site to share

health updates and rally support

No more repeating the story over and over. Connect with
all of your family and friends at once, giving you time to

focus on what matters. _ . Create a Site

In Sites Created | In Sites Created*

Dedicated to Your Health Journey

>\ COLORADO"
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FOUNDATION



4

Credibility

Do | believe what you're claiming is true?



Succinct Email Appeal

Hi Kelly,

I'm humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for

CaringBridge. | am just so encouraged that these incredible friends would come together to match the next $50,000
you can give.

CaringBridge is free to use, but it’s not free to run. We have a team of developers, quality assurance technicians,
business analysts and coordinators who make sure anyone in need can create new, free sites while maintaining the
hundreds of thousands of existing sites for as long as they're needed. The need for connection and coordination
through CaringBridge has only grown over the last few years.

That's why we're so excited to offer you another opportunity to double your gift

I’'m so grateful for this group of donors who has stepped up. | hope this matching grant encourages you to be
generous with a gift today. This matching grant won’t be around for
long, and our team could use your help as soon as you can provide itl

I don’t want to let these donors down. Would you make a gift today, and let these donors match it?

Thank you,

- Kelly

Long-form Email Appeal

Hi Kelly,

I’'m humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for CaringBridge. | am just so encouraged that these incredible
friends would come together to match the next $50,000 you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers and coordinators who make sure
anyone in need can create new, free sites while maintaining the hundreds of thousands of existing sites for as long
as they're needed. The need for connection and coordination through these sites has only grown over the last few
years.

That's why we're so excited to offer you another opportunity to double your gift

Let me tell you what your gift will do. One Journal | read this year, Courtney Lamb’s, really stuck with me, and I'd love
to share her story with you.

Courtney was a nurse when she was diagnosed with breast cancer at 37. She went through chemo, radiation and
multiple surgeries right before the pandemic began, and then she ended up with long COVID. And that was all before
she was furloughed from her job, thanks to the pandemic.

While Courtney worried about her future, her family stepped up to take care of the present. Courtney’s family took
care of her three boys, made sure the house was full of food and even accompanied Courtney to doctors’ offices to
take notes about her treatment

5. 1f youre not able to give this holiday season woud | CAFINEBridge is free to use, but it's not free to run. We have a team of

emails this month?

Kelly Espy
Fundraising Campaign Manager
www CaringBridge org | 2750 Blue Water Road, Suite 275. Eag

developers, quality assurance technicians, business analysts and
coordinators who make sure anyone in need can create new, free sites

while maintaining the hundreds of thousands of existing sites for as long

CARING %W BRIDGE

as they're needed. The need for connection and coordination through

CaringBridge has only grown over the last few years.

P.S. If you're not able to give this holiday season, would you click here so | know not to send you any more donation
emails this month?

Kelly Espy
Fundraising Campaign Manager




Hi Kelly,

I'm humbled
people just li
CaringBridge
you can give

CaringBridge
business anz
hundreds of
through Caril
That's why w
I'm so gratefi
generous w
long, and ou
| don’t want
Thank you,

- Kelly
P.S._If you're

emails this ir

Kelly Espy
Fundraising C:
www.CaringBr
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Succinct Email Appeal

Let me tell you what your gift will do...
Courtney was diagnosed with breast cancer...

Her family stepped up to take of the
present...

“l knew my kids were always somewhere
safe...”

She decided to face her health journey with
optimism...she shared that attitude with
everyone reading her CaringBridge journal.

“People who don'’t have support...have a
harder time making it through.”

Long-form Email Appeal

Hi Kelly,

I’'m humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for CaringBridge. | am just so encouraged that these incredible
friends would come together to match the next $50,000 you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers and coordinators who make sure
anyone in need can create new, free sites while maintaining the hundreds of thousands of existing sites for as long
as they're needed. The need for connection and coordination through these sites has only grown over the last few
years.

That's why we're so excited to offer you another opportunity to double your gift

Let me tell you what your gift will do. One Journal | read this year, Courtney Lamb’s, really stuck with me, and I'd love
to share her story with you.

Courtney was a nurse when she was diagnosed with breast cancer at 37. She went through chemo, radiation and
muitiple surgeries right before the pandemic began, and then she ended up with long COVID. And that was all before
she was furloughed from her job, thanks to the pandemic.

While Courtney worried about her future, her family stepped up to take care of the present. Courtney’s family took
care of her three boys, made sure the house was iull of food and even accompanied Couriney to doctors’ offices to
take notes about her treatment.

‘I knew my kids were always somewhere safe, with someone who loved them,” Courtney said. “It took such a load off
my mind.”

Courtney made a choice about the kind of example she wanted to set for her boys. She decided to face her health
journey with optimism and positivity, and she shared that attitude with everyone who read her CaringBridge Journal
which aliowed Courtney’s extended circle to shore up the family’s new routines and share wisdom, encouragement
and experiences with cancer.

Courtney said, “If | had let it weigh me down, | may not have had the same outcome. | tend to think that people who
don’t have support, or the ability to stay positive and remain hopeful, have a harder time making it through_”

Just like Courtney’s friends were an encouragement to her pursuit of positivity, | hope this matching grant
encourages you to be generous with a gift today. This matching grant wont be around for long, and our team
could use your help as soon as you can provide il

| don’t want to let these donors down. Would you make a gift today, and let these donors match it?

Thank you,
- Kelly

P.S. If you're not able to give this holiday season, would you click here so | know not to send you any more donation
emails this month?

Kelly Espy
Fundraising Campaign Manager




Succinct Email Appeal

Hi Kelly,

I'm humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for

CaringBridge. | am just so encouraged that these incredible friends would come together to match the next $50,000
you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers, quality assurance technicians,
business analysts and coordinators who make sure anyone in need can create new, free sites while maintaining the
hundreds of thousands of existing sites for as long as they're needed. The need for connection and coordination
through CaringBridge has only grown over the last few years.

That's why we're so excited to offer you another opportunity to double your gift

I’'m so grateful for this group of donors who has stepped up. | hope this matching grant encourages you to be
generous with a gift today. This matching grant won’t be around for
long, and our team could use your help as soon as you can provide itl

| don’t want to let these donors down. Would you make a gift today, and let these donors match it?

Thank you,
- Kelly

P.S_ If you're not able to give this holiday season, would you click here so | know not to send you any more donation
emails this month?

Kelly Espy
Fundraising Campaign Manager
www.CaringBridge.org | 2750 Blue Water Road. Suite 275. Eagan. MN 55121

CARING %W BRIDGE.

Long-form Email Appeal

Hi Kelly,

I’'m humbled to let you know that we have another matching grant. But it's not from a foundation—it's a group of
people just like you who wanted to help raise money for CaringBridge. | am just so encouraged that these incredible
friends would come together to match the next $50,000 you can give.

CaringBridge is free to use, but it's not free to run. We have a team of developers and coordinators who make sure
anyone in need can create new, free sites while maintaining the hundreds of thousands of existing sites for as long
as they're needed. The need for connection and coordination through these sites has only grown over the last few
years.

That's why we're so excited to offer you another opportunity to double your gift.

Let me tell you what your gift will do. One Journal | read this year, Courtney Lamb’s, really stuck with me, and I'd love
to share her story with you.

Courtney was a nurse when she was diagnosed with breast cancer at 37. She went through chemo, radiation and
multiple surgeries right before the pandemic began, and then she ended up with long COVID. And that was all before
she was furloughed from her job, thanks to the pandemic.

While Courtney worried about her future, her family stepped up to take care of the present. Courtney’s family took
care of her three boys, made sure the house was full of food and even accompanied Courtney to doctors’ offices to
take notes about her treatment.

“I knew my kids were always somewhere safe, with someone who loved them ” Courtney said. “It took such a load off
my mind.”

Courtney made a choice about the kind of example she wanted to set for her boys. She decided to face her health
journey with optimism and positivity, and she shared that attitude with everyone who read her CaringBridge Journal,
which allowed Courtney’s extended circle to shore up the family’s new routines and share wisdom, encouragement
and experiences with cancer.

Courtney said, “If | had let it weigh me down, | may not have had the same outcome. | tend to think that people who
don’t have support, or the ability to stay positive and remain hopeful, have a harder time making it through”

Just like Courtney’s friends were an encouragement to her pursuit of positivity, | hope this matching grant
encourages you to be generous with a gift today. This matching grant wont be around for long, and our team

could use your help as soon as you can provide il

In Donations

| don’t want to let these donors down. Wo

Thank you,
- Kelly
P.S. If you're not able to give this holiday seas

emails this month?

Kelly Espy
Fundraising Campaign Manager




Scoring your own value
proposition.



APPEAL
How badly do [ want this?




EXCLUSIVITY
Where else can | get this?

Il Nowhere Else




CLARITY
How well do | understand it?




CREDIBILITY
How much do | believe & trust you?

Il Easy to Believe




Value Proposition Example

*PSA: This organization is actively running testing and experimentation.
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@ Save the Children. d

2]
(]

DONATE TODAY: SAVE A
LIFE

g 4
Vulnerable children need you more than ever. | -, - “

Right now, children are growing up against the backdrop of
hunger, conflict and natural disasters. Your gift today can help y
make change that protects the lives of children, families and their et
S
communities. x4 ’ —; N ﬁ
AICHTS

APPEAL
How badly do |
i want this?

e

» $50 - can provide enough food to keep 3 children from
going hungry for a month

e $150 - can wrap 30 warm, cozy blankets around children
affected by conflict

» $300 - can provide a month’s worth of water to 20 children

To give in memory or honor of someone special, click here.

1. CHOOSE YOUR GIFT TYPE

MONTHLY ONE-TIME

2. CHOOSE YOUR GIFT AMOUNT

$15 $25 $35 $50
$75 $100
OTHER

3. ENTER YOUR BILLING INFORMATION
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@ Save the Children. d

2]
(]

DONATE TODAY: SAVE A
LIFE

g 4
Vulnerable children need you more than ever. | -, - “

Right now, children are growing up against the backdrop of
hunger, conflict and natural disasters. Your gift today can help y
make change that protects the lives of children, families and their et

- . ATTILES
communities. 4 I )
> i A
AR

EXCLUSIVITY
Where else can |
i get this?

» $50 - can provide enough food to keep 3 children from
going hungry for a month

e $150 - can wrap 30 warm, cozy blankets around children
affected by conflict

» $300 - can provide a month’s worth of water to 20 children

To give in memory or honor of someone special, click here.

1. CHOOSE YOUR GIFT TYPE

MONTHLY ONE-TIME

2. CHOOSE YOUR GIFT AMOUNT

$15 $25 $35 $50
$75 $100
OTHER

3. ENTER YOUR BILLING INFORMATION
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@ Save the Children. d

2]
(]

DONATE TODAY: SAVE A
LIFE

g 4
Vulnerable children need you more than ever. | -, - “

Right now, children are growing up against the backdrop of
hunger, conflict and natural disasters. Your gift today can help y
make change that protects the lives of children, families and their et
S
communities. x4 ’ —; N ﬁ
AICHTS

CLARITY
How well do |
& understand it?

e

» $50 - can provide enough food to keep 3 children from
going hungry for a month

e $150 - can wrap 30 warm, cozy blankets around children
affected by conflict

» $300 - can provide a month’s worth of water to 20 children

To give in memory or honor of someone special, click here.

1. CHOOSE YOUR GIFT TYPE

MONTHLY ONE-TIME

2. CHOOSE YOUR GIFT AMOUNT

$15 $25 $35 $50
$75 $100
OTHER

3. ENTER YOUR BILLING INFORMATION



@ Save the Children. 2

L]

L]
Vulnerable children need you more than ever. | v 1 . ‘ é
Right now, children are growing up against the backdrop of y
hunger, conflict and natural disasters. Your gift today can help

make change that protects the lives of children, families and their
communities.

~ ‘ A'Q '*; e
» $50 - can provide enough food to keep 3 children from / - ' -
going hungry for a month /
e $150 - can wrap 30 warm, cozy blankets around children v A C R E D | B | Ll | Y
affected by conflict .‘ -~
» $300 - can provide a month’s worth of water to 20 children (.:'

To give in memory or honor of someone special, click here.

How much do |
i Delieve & trust
@\ ou?

1. CHOOSE YOUR GIFT TYPE

2. CHOOSE YOUR GIFT AMOUNT

$15 $25 $35 $50
$75 $100
OTHER

3. ENTER YOUR BILLING INFORMATION



A repeatable framework



o We'll discuss this more in
Building a Case for Support our next session!

What does your organization exist to do? What problem are you solving? How

Define the Problem(s) do you want to see the world changed?

How is the problem going to get solved? What does the world look like once it’s

Propose the Solution(s) <olved?

Impact of a Donation Why does my gift matter? What tangible impact will it make on the problem?

Are there any extra reason to give now rather than later? To give more rather

Incentive to Give 5
than less?

Call-to-Action What is my next step?

>N\ COLORADO"
)
Cosive
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LXe '~‘3We¢Cyclgr“?*: & o B e
| CO Gives Organization Page

WeeCycle

& A nonprofit organization

< Fundraise >

@ Share this organization

The gentle snores and sighs of a baby sleeping in their crib. The giggles of a toddler as they

ride in their stroller down a sidewalk. The sweet coo’s of a newborn finishing a bottle with a

full fummy.




The gentle snores and sighs of a baby sleeping in their crib. The giggles of a toddler as they
ride in their stroller down a sidewalk. The sweet coo’s of a newborn finishing a bottle with a

full tummy.

All of these sounds are possible because you love and care for kids

who aren’t your own.

You create a Colorado where every mom, dad and caregiver feels like they have everything they need to raise thriving
children. And where perfectly good baby gear is saved from landfills and given new life in loving homes.
What your gift will do:

« Provide relief to a mother that doesn’t know how she will buy formula this week . . .
« Give a newborn baby a warm, cozy and safe place to sleep CO G |VeS Orga n IZat I O n Pa ge

Keep a toddler healthy, clean and dry with diapers

» Provide a seasonal wardrobe for a child to make sure they are dressed warmly during the Colorado winter

« Give a grandmother a way to safely transport her grandchild

The difference YOU make:

(1] -
. Seeing the joy on the families faces when
2 they have the essential items that they
need is so worth it. It's nice to be able to
give them a crib so that their baby has a

safe place to sleep.

\ Michael

WeeCycle is very helpful to our famm
My husband is the only one working
right now and we're trying to make

\ ends meet and we're trying to get by,




Mission

WeeCycle's mission i fo recycle essential baby gear and match it fo Colorado families in need. We envision @ time when

s have their bosic needs met o to thrive.

allof Colorodo's infonts ane

By "weecycling” boby gear, we heip keep children clean and safe and contribute fo G healthier environment for ther
future. WeeCycle is working to narrow (and ideally eliminate) the gaps that exist and negatively impact infant and

toddier development.

Background Statement

WeeCycle is a nonprofit organization serving Colorad famikies since 2008, WeeCycle pariners with more than 100 local

organizations fo peovide essential items 1o families with children who are struggling with any number of challenges

jolence, teen pregnancy, under-empl

including: poverty, homelessness, dome

WeeCycle collects donated and gently used baby gear, new diapers, wipes, baby

support families most in need across Colorado. Through parmership and collob

on, WeeCycle s able fo provide

# 1o hote that WeeCycle provides mobile

distribution sites to ensure families with limited access/transportation are provided with basic necessifies including,

baby food, formul, diapers and wipes. Having a mobie distribution program has set WeeCycie apart in their response

10 families in need especially during emergent and unexpected situations. Wee

successful 1o date as WeeCycle has grown from serving 45 families in 2008 10 servin

The impact of WeeCycle services supports the community in numerous ways. By providing baby gear and essential

ifems 1o fomilies, WeeC reases safety for

idiers and children through distribution of safe car sea ritious meals that families may not

otherwise have access fo. Additionall, WeeCycle's approach of reusing baby gear, prolongs the use of the ifems fo

reduce the environmental impact of tems normal used for short peri

landfil unnecessary.

Media gallery

Organization Data

Summary Summary

WeeCycle 205 Hovana Street #210  720-519-7792
e Auroro, €O 80012 s

2008 info@weecyslerg
#2.3096264 bRl smnmescyclesta
Human Services fe

Orgonization

CO Gives Organization Page
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ASHBOARD

Colorado Gives Advanced |

Sample Nonprofit

Overview

Organization Page

Supporters

Fundraising Tools

Reports

Checkout

Integrations

> g  Settings

[ To-Do

Fundraising

Fundraising Tools

Features and addons that expand your fundraising potential.

Campaigns
Manage all fundraisers, teams,
and events associated with your

organization.

Embedded
Donation Form

Embed a full-size, customizable
donation form on any website.
® Advanced

Text-to-give

Create SMS campaigns which
allow donors to initiate donations

via text.

® Advanced

Widgets
Embed donate buttons, mini

donation forms, and more on your

own website.

Opportunities

Create listings for calenc ar events

and volunteering oppol unities.

® Advanced

CO Gives Campaign Pages

Matching Grants

Match donations to your
fundraising campaigns to boost

interest and urgency.

Fundraiser
Templates

Use fundraiser templates to give
your supporters a head start
when creating a new fundraiser

page for your organization.




Create a new template

The form below allows you to create a template which supporters can use to quickly fill out their fundraisers page when they create a

page to support your organization. The information you provide will be pre-populated on new fundraisers supporting your organization.

CO Gives Campaign Pages

¢ DASHBOARD

Admin Note
[ Colorado Gives Advanced Admin Note
- Samp\e Nonprofi'r Describe the template to members of your team, so you can
easily identify its purpose. (Internal, not a part of the fundraiser). e/50
TJ  Overview . .
Fundraiser Title
@ Organization Page Suggest a title suitable for fundraisers supporting your Fundraiser Title
organization. No need to put your arganization's name here - that o5
will be displayed on the fundraiser page. vidg eTS Mqtching Grqnts
%2 supporters
. nbed donate buttons, mini Match donations to your
Funding Goal I - i
Jnation forms, and more on your fundraising campaigns to boost
> v Fundraising Tools How much do you hope to raise? Set a funding amount for $ Funding Goal A H
! {in website. interest and urgency.
fundraisers to aim for.
> B Reports
Fundraiser Image |
> &  Checkout Provide an image or video that will be the face of your member’s . . .
E4 Add image or video , 2’ F d M
fundraiser pages. We recommend using an image that is pporfu nltles undaraiser
i " 1280x720 pixels or larger. N .
> ¥ Integrations Eate listings for calendar events TempICITeS

Settings

Short Story

A quick takeaway of the goals of this fundraiser.

Story

Short Story

0/ 100

id volunteering opportunities.

® Advanced

Use fundraiser templates to give
your supporters a head start
when creating a new fundraiser

page for your organization.

Compose a description f © your members’ fundraisers, This is a good place to include a write-up about the goals of
your event, which va " members can form their own stories around.

B i U & A f-= <= = M e & O +:

Cancel Save




Home AboutUs Team OFP GetHelp WhyHome Fires?  sHabla Espanol?  How to Support OFP  Contact

Our Front Porch

Because of your generous donations, all disaster survivors
Embedded

Donation Form
Pages

receive free services. When you have lost everything in a matter
of minutes, help should be free.

: . ROLL UP OUTDOOR BLANKET
PERFECT FOR A PICNIC OR
SUMMER CONCERT!

Set up a $20/month donation or more now through August 16th and receive this blanket as our gift to you!

\: Tomntinea danation (@) Manshbe o lion
$10 /month $25 /month
covers free case management meeting

provides a package of new undies

$50 /month $100 /month
pays for one-on-one therapy session

pays for attendance to monthly group therapy

$ Donation amount /month
(0) Hide amount from public
(7)) Hide name from public

& Privacy info

T A dod s od ol




Homework

%




N After Instructions

Value Proposition Scoring Rubric Donation Page

1. Get the rubric!

Copy only discusses the Some copy talks about the cause, 4+ sentences that articulate a 2. Eva I U a te yo u r

Appeal = transaction OR Copy vaguely problem, solution, donor impact, clear problem, solution, donor

mentions the cause initiatives, etc. (1-2 sentences) impact, etc. CO | O ra d O G ives
organization page.

Invisible Language (i.e. Give Cc-pz s
- - - oes|
Exclusivity = hope, change lives, make lasting e
impact, etc.) sim
; Clear lang
Jargon & Insider Language, but still
Clarity - Wague Language. Confusing copy clfa:rlly u
or CTAs ;
Mothing on the pageis

- intentionally building trust
Credibility . A g quotes = |
(quotes, reviews, testimonials, B

data points, credibility seals, etc)




Level Up Homework | Month 2, ;
Value Proposition Instructions

Use the Value Proposition Scoring Rubric to evaluate the strength of the copy on

your donation page. When finished, answer the question below.

nathan@nextafter.com Switch account [

* Indicates required question

Email *

D Record nathan@nextafter.com as the email to be included with my respons

What is the URL of the donation page you evaluated? *

3. Submit your
results.

Your answer

How did you score your donation page for Appeal? *

4. Share a takeaway
In Slack!

0 1 2 3

@) @) O @)

How did you score your donation page for Exclusivity? *




Other Resources



Why Should -
| Give to You?

: :
-5 (L8]
R
i ? N
I Give ToYou? |© e
I | W
g E
2~ Head 1o o Vi oy s — ~ =
ga')o 5& w - - ,‘L e Py Y “r

Dive deeper on Value Proposition in the
“Why Should | Give to You?” course.

—

&J COLORADO
\) OOOOOOOOOO



PROCESS

OFFER \

. \ Primary

#5

Proseect / Focused on your

A : 2 organization as a whole.
PRIMARY

“If | am your ideal donor, why should |
’ give to you...?”




-

N After

Scoring Your Claims of Value

[ g%

Below you should see all of your claims of value that you entered on the first sheet. Use this sheet to
4 score each claim it's appeal and exclusivity on a scale of 1 to 5. A"1" is a low score. A "5" is a high
Instructions score.

5

6 |# Claim of Value Appeal Score (1-5) h Exclusivity Score (1-5) Y Combined Sco
7 1 [INSERT CLAIM OF VALUE HERE] v v
8 2 - =
9 3 - =
10 4 = =
11 5 - -
12 6 = =
13 7 - -
14 8 - -
15 9 - -
16 10 - -
17 11 v v
18 12 - -
19 13 v v
20 14 - -
21 15 v v

+ = B Instructions ~ B 1- Claims of Value ~ B 2 - Scoring Your Claims ~ B 3-TopClaims ~
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Questions?

>\ COLORADO"
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Dive Deeper with Digital

Fundraising Courses
from the NextAfter Institute

ﬂ NextAfter Institute

Membership
"N

O
Ry

[=];
3

https://nextafter.com/level-up-membership



02 slack

Activity

>

Automations

LEVEL UP | NextAft... v

@ Threads
B> Drafts & sent

v Channels
# homework
1t introductions
# random

1 resources

+ Add channels

v Direct messages
B Brianna K

8, Emily Barker
‘wo Joel Newton
9 Jordan Brown
No Nick Scheidies
2 Nathan Hill you

+ Add coworkers

v Apps
% Slackbot
+ Add apps

#t general ¥ SOP s G v D canvas
% 2Pinned €3 Level Up Program Reso... +

https:/outlook.office365.com/book/ConnectwithJorde Thursday, July 18th v {ation.org/ (edited

®

1reply 4 daysago

Pinned by Jordan Brown
@ Jordan Brown 4:03 PM
Please note the updates to the Level UP Copywriting Course schedule to provide participating nonprofits more details:
https:/www.coloradogives.org/p/nonprofits/LevelUpYR2-Resources

image.png ¥

Copywriting Course

Irvamted by s o eatamable Pty

Copywriting 1.0 (First-Year) Participants: Copywriting 20 (Returning) Porticipants:

Copywriting Course 1.0 Program Detail: Conywriging 20 Program Dstails:

 September 13, 3024 @ %:00 AM - 12 30 PM
 September 27, 3024 @ %00 AM - 1230 PM
7 October 4, 2024 @ $00 AM - 1230 PM

Zoom

1 e st directly 10 pornicipating nonprofits in

olorado Gives Doy is Nov 1 - Dec 10, 2024

¢ ColoradoGives.org

Level Up Your Digital Fundraising

LEVEL UP will help organizations that use ColoradoGiv
fundraising tool make the most out of the Colorado Giy
features like CRM, application integration, text-to-give
more.




AboutUs  WaystoGive Donate

Level Up Digital Fundraising Resources

Made possible by Schlessman Family Foundation

Onboarding Resources

As part of the Level Up program, we encourage your team to watch these instructional videos for utilizing this giving platform year-round. Explore the complete
ColoradoGives.org digital fundraising webinar library for comprehensive guidance

Still have questions? Explore our suppert FAQs for additional information.

ColoradoGives.org | ColoradoGives.org | ColoradoGives.org |
The Basics Beyond The Basics Embedable Donation Forms 101

Easy Form Fixes &
Websil uracﬂces

COLORADO

/god ’o-uh
GIVES e

FOUNDATION

Fundraising Strategy Courses

frer Institute™

rts at NextAfter Institute™ will facilitate monthly one-hour webinars designed fo elevate your nonprofit's digital fundraising strategy. Through

Il learn practical takeaways and actionable insights that you can apply right away to enhance your fundraising efforts

NextAfter™ Training Webinars

Level Up Resources

if Level Up, all admins will be enrolled via Zoom for these webinars. No further action is needed for registration.

el Up & NextAfter™ Orientation

Level Up Dij undraising
ol n

3INAR 1| Goals & Metrics: Your Data-Driven Guide to Colorado Gives Day 2024
/EBINAR 2 | Crafting Compelling Appeals: Mastering the Art of Value Propositions
sepreinwer | MILESTONE | Copywriting Courses 1.0 & 2.0 Begin
September 25 | WEBINAR 3 | Inbox Impact: Defining Your Colorado Gives Day Email Strategy

October 23 | WEBINAR 4 | Strategic Countdown: Mapping Your Year-End Campaign Strategy

November 1 | MILESTONE | Early Giving Begins for Colorado Gives Day 2024!




@ Next Month'’s Topic

Inbox Impact

Defining Your Colorado Gives Day
Email Strategy
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